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members-owned financial coop- 
eratives, it’s that aging, shrinking 
cohort of older customers that is a 


bring in younger members.” 
Earlier in August, the league 
and its 112 credit-union members 


Fewer companies are relying on printed materials to 
do business, but that hasn’t stopped Windsor-based 
Integrity Graphics from doubling down on the 
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Dr. Bruce Liang, who is a cardiologist by trade, wants 
to invigorate the UConn School of Medicine by adding 
more students and attracting more research dollars. 
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Phoenix Rising 


Krystyna “Krys” Paluch was forced to take over 
Enfield’s Phoenix Manufacturing Inc. after the sudden 
and unexpected death of her husband in 2009. Find 
out how she managed the difficult transition and 
helped the company thrive in recent years. PG. 5 
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New UConn medical dean wants more doctors, grants 


By Brad Kane 


bkane@HartfordBusiness.com 


As the first person to permanently occupy UConn’s newly modified 
dean position — now designed to solely focus on research and educa- 
eS cia SEAS OR SEAE EC NESE cone eI TN eee FEIT IE es Cee EI don ars eae eodige act crnlieneee aun beter waren 

r. Bruce Liang, the new dean of the UConn School of Medicine, more medical students to combat a coming doctor shortage, and fulfill- 
I) has set some lofty goals. ing Gov. Dannel P. Malloy’s Bioscience Connecticut goals of attracting 
The Harvard Medical School alum and cardiologist bytrade more research to be eventually spun off into startup businesses. 
wants to increase class size by 12 percent and research grants by 22 


percent, all in the next five years. Continued on page 14 
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losing speed. That's why 
Comcast Business offers an 
enterprise-grade router that 
delivers the speed you're 
paying for, So every device 
and employee in your office 
can work faster. 


Visit business.comcast.com/wiff 


or call 800-501-6000. 
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City-workers’ CU builds on grass-roots marketing 


\WRBEASVANNY YY 


f= 


Oo & 
oo wi 


om ee 


an On 


wy 


AX 
Os 
io 


wn 


i 
tr 


— 
ao oOo & 


»s GC) Wl i += 
a) 


an on 
“ni «2G 


; 


cy 
=, 


} GG) 
4 


7 cy) WV 
om no ee C- , 
cS Wl * 


Oo Ga & 
a ee 
‘n Cc) Gi Ww 


>- mh, 


; 
ee 





ow 


= 


By Gregory Seay 


gseay@HartfordBusiness.com 


he July debut of Hartford Municipal 
T Employees Federal Credit Union’s new- 

est branch in Terry Square, in the city’s 
North End, likely was the neighborhood’s 
social-business event of the summer. 

The mayor showed up, along with other 
high-profile city, state and community lead- 
ers. So did Jorge Perez, just weeks into his job 
as the state’s banking commissioner. 

“He wanted to know all about what we're 
doing here in our credit union,” said Marco 
Signorello, a Hartford native who has been 
Hartford Municipal’s CEO the past 15 years. 

The credit-union branch opening wasn’t 
typical: It represented one of the rare times 
when a smaller financial institution steps in 
to fill the neighborhood void left by the pull- 
out of a much larger rival. 

Last January, Bank of America announced 
the closing of its Terry Square branch, at 2775 
N. Main St., along with several others in the 
Hartford region, victims of depositors slowing Ha 
use of brick-and-mortar branch sites in favor of 
mounting online- and mobile-banking options. 

B of A’s pullout from one of Hartford’s poor- 
est, predominately African-American. neigh- 
borhoods turned out to be perfect timing for 
HMEFCU, Signorello says. The reason: It’s tiny, 
two-person branch inside the city’s new Public 
Safety Complex on High Street, on most pay- 
days was overflowing with depositors. Its main 
office is 443 Franklin Ave. 

“That branch helped us decide to open anoth- 
er one amile and ahalf away,” the CEO says. “We 
figured this could be a win-win situation.” 

So far it has. Terry Square retains a finan- 
cial institution in its backyard and HMEFCU 
has expanded its membership rolls. 

“Last month (July) alone, we opened almost 
60 new accounts,” a “very good” volume by 
credit union standards, Signorello said. 
Better serving its members while expand- 
ing its customer base is how, Signorello says, 
Hartford Municipal has multiplied from a 
single downtown office and a few hundred 
members in 1950 to five offices and member- 
ship of more than 7,500 today. 


When Signorello, a South End native who — HMEFCU Chief Operating Officer Darlene White, above, 
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graduated South Catholic High and began his 
banking career as a People’s United Bank teller, 
arrived as CEO in 1999, the credit union had 


Hartford Municipal 


and branch coordinator Lisa Maheu. 


visible. Nine out of 10 loans on its books are 


Employees Federal 
Credit Union CEO 
Marco Signorello has 
built membership 
nearly four fold since 
arriving 16 years ago. 
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just 2,000 members and $5.1 million in assets. auto or personal loans. More recently, it has 
With $41 million in assets today, HMEFCUisfar joined the increasingly popular and lucra- 
from the biggest credit union in Connecticut. tive market for tax-friendly health savings 

But Signorello and his aides are determined 
to make it among the Hartford region’s most 
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© city-workers’ CU 


accounts, into which members stash funds to 
cover eligible medical expenses tied to high- 
deductible health plans. Waterbury’s Webster 
Bank dominates the nation’s HSA market. 

“We have a very unique niche here,” he 
said. “We just have to get the word out to the 
community.” 

All city employees, along with city resi- 
dents, students and worshippers, are eligible 
to join and most have, Signorello said. Like 
many credit unions, it, too, petitioned its fed- 
eral overseer and got permission to expand its 
membership field to anyone who “lives, works, 
worships’ or is educated in Hartford. 

But like many credit unions, which are 
nonprofit financial cooperatives whose 
depositors also are institutions’ owners, 
HMEFCU lacks a huge advertising/market- 
ing budget on the scale of a B of A, or even 
mammoth Connecticut credit co-ops like 


American Eagle Credit Union. 

It’s $120,000 marketing budget for this 
year is about 20 percent greater than 2014, but 
that can only stretch so far, Signorello said. 

So, shrewd promotions like distributing 
free coffee mugs, ballpoint pens, water bot- 
tles, sticky-note pads — emblazoned with its 
logo — are standard fare. It regularly donates 
notebooks and book bags to schoolchildren 
in areas where it has branches. It even funds 
several college scholarships for members and 
their families. 

Earlier this year, HMEFCU’s board voted 
a half-percentage-point interest rebate into 
the member-share accounts of those with 
outstanding auto, mortgage, home-equity or 
other loans. It was, Signorello says, a small 
gesture to show its appreciation to members. 

If that won't raise visibility, then Signo- 
rello and his aides get into the act. It’s not 


unusual, they say, for operations chief Dar- 
lene White and branch coordinator Lisa 
Maheu to visit its offices, manning teller win- 
dows or greeting customers when they enter. 

In 2012, HMEFCU expanded when it merged 
with a former co-op owned by Connecticut Nat- 
ural Gas workers that is now its East Hartford 
branch. 

The Credit Union League of Connecticut’s 
marketing push to expand the percentage of 
Millennials who are credit-union depositors 
resonates with Signorello and his team. It 
caters to them with mobile- and online-finan- 
cial services, including the ability to fill out 
and process loan applications online. 

At least half HMEFCU’s staff are Millen- 
nials, he said. 

“You get them on board. They get trained 
and get some experience,” Signorello said. “We 
try to retain them and keep them happy.” = 


On September 10th, join us in recognizing 
these outstanding professionals! 
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Awards Luncheon 


Thursday, September 10, 2015 
11:30 a.m. — 1:30 p.m. 


Location: Marquee Events & Catering 
960 Main Street, Hartford, CT 


Keynote: 


and Fun 
Josh Solomon 





Single Ticket Rate: $75 
Table of Ten Rate: $700 





(Single Tickets: $85 & Table of Ten: $800 AFTER September 3rd) 


To Register Online Visit: HartfordBusiness.com 


and click “Our Events’’ 


Or Contact Amy Orsini at 860.236.9998 ext. 134 
or email aorsini@HartfordBusiness.com for 


more information. 
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Owner, the Hartford Yard Goats 


Honoring Chief Financial Officers for their 
outstanding performance and commitment. 
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Catholic Charities 


Karlos Boghosian 
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South Central Connecticut 
Regional Water Authority 


Marshall Gaines 
InterCommunity 


Wendy Hodge 
Chrysalis Center, Inc. 


Patti Jackson 
The Bushnell Center 
for the Performing Arts 


George Lauri 
State Line Oil, Inc. 


RESERVE YOUR SEATS TODAY! 


2015 GFO of the Year 








Finalists 


Glenn Macinnes a 
Webster Bank, N.A. = 


John Meehan 
A&A Office Systems, Inc. 


Walter Megenis 
BHHS New England Properties 


Robert Mercado 
Mental Health Connecticut 


Vin Pescosolido 
S&S Worldwide 


Rick Sorensen 
Insurity 


Robert Trojanowski 
Community Foundation 
of Greater New Britain 


Sudhakar Vamathevan 
Community Renewal Team, Inc 


Laurie A Whelan 
Hospital for Special Care 


Ronald Wuenneman 
Supreme Industries, Inc. 


Richard Yuris 
Ferazzoli-lmports of New England 
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Krystyna “Krys” Paluch, owner and CEO of Phoenix Manufacturing 


Krystyna “Krys” Paluch 


Owner, CEO of Phoenix 
Manufacturing Inc. 


Highest education: Bachelor’s 
degree, medical technology, 
Elms College, Chicopee, Mass., 
1988. 


Executive insights: 


“People are your biggest 
assets, So you have to take 
care of the people. Your 
employees must want to come 
to work, so keeping the 
environment nice and clean 
and light and exciting Is 
important, because without the 
team out there, this business Is 
nothing. These are the people 
who make the parts.” 


Inc., a maker of precision aerospace parts in Enfield, holds a hous- 


ing valve produced in the machine behind her. 


Quick study Paluch 
adapts to leadership role 


By John Stearns 


jstearns@HartfordBusiness.com 


rystyna “Krys” Paluch proudly shows 
the modern machinery humming 


inside her Enfield plant that makes 
precision aerospace parts, introducing 
operators and other staff along the way. 

The machines — some acquired with 
state assistance — are all new in the last 
S1x years. 

“We have to adapt quickly to stay 
competitive as we compete in the global 
economy,” said Paluch, owner and CEO of 
Phoenix Manufacturing Inc., who retains 
the Polish accent she’s had since moving 
to the U.S. from Poland with her parents 
in 1980 at age 15. “We compete against 
countries that pay their employees a third 
what we pay. So how do we win this job? 
We have to have better technology,” and 
produce higher-quality parts. 

Paluch, 50, has continued to grow the 
company since she was thrust in charge 
after the sudden and unexpected death of 
her husband, Lech, in August 2009. He died 
eight months after buying out the partner 
with whom he co-founded Phoenix Manu- 
facturing in 1989, which then consisted of 
the two men with two machines. While Krys 
Paluch knew much of the business, helping 
with jobs since its founding and working 
there full-time since 2003, taking the helm 
took strength and support. 

With sizable loans used to purchase 
the business and a staff at the time of 40 
employees, Paluch said she had to keep the 
company going for them and her family. 

Her son Peter, 26, who was already 
working in the business, and daughter, 
Martha Prou, 29, who was working in 
Washington and previously planned to 
join the company, wanted to keep their 
father’s dream alive, Paluch said. 

“So it was difficult, but in some ways 
therapeutic, to come here and to work 
hard,” she said. Her sister, Alicja Allen, 
also works at the company. 

Paluch sat with staff and asked them to 
help her transition the business. Seeking 
expertise to replace her husband, she quickly 
hired a president, director of operations and 
engineering manager. Together, it worked. 


www.HartfordBusiness.com 


Phoenix Manufacturing now has 64 
employees, 30 machines and has enjoyed 
about 10 percent annual growth in recent 
years, Paluch said, adding that sales this year 
should be about $15 million. With airplane 
orders strong, the parts business is, too. 

The company’s largest customer is UTC 
Aerospace Systems. About 70 percent of 
Phoenix Manufacturing’s parts, the larg- 
est measuring about 18 inches in diameter, 
are used in commercial aviation, including 
about 130 different parts in Boeing’s state- 
of-the-art 787 Dreamliner. Other parts are 
used in military aerospace. 

“You don’t see us in the cabin, you see 
us in the guts of the plane, in the engines, 
in the air-circulating systems, in the fuel- 
control systems, electronic systems, we 
do alot of that,” she said. 

Brad Hodgdon, director of operations, 
praised what Paluch has done for Phoenix 
Manufacturing. 

“It’s been amazing for what she’s gone 
through and where we're at today, for the 
investments that were made in the new 
machinery, just the time and dedication 
on her end — what she’s done is just phe- 
nomenal,” Hodgdon said. 

“She was really thrown into the fire and 
she’s taken it on and grasped everything and 
went forward with it,” he said. 

In one of her earlier roles at the com- 
pany, in purchasing, Paluch tapped her 
chemistry knowledge — she previously 
worked in medical technology analyzing 
bodily fluids — to ensure the composition 
of raw materials the company purchased 
met specifications. At the company’s start, 
she delivered parts and picked up tools, 
with then-infant Peter in the back seat, plus 
worked in medical technology to support 
the family as the business launched. 

Paluch said her parents — her father 
renovated industrial furnaces and her 
mother was a crane operator — left 
Poland before martial law was implement- 
ed to quell the pro-democracy Solidarity 
uprising in the communist country. 

“They always say that they came here 
to better their children, not themselves so 
much,” said Paluch. 

What she’s building at Phoenix Manufac- 
turing, in turn, will help her children. a 
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270-290 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS « DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 


BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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eal accountants are innovative 


advisors who continuously 
build their craft. Our team is 
not ordinary. Our trusted and 
skilled advisors have etched 
their place in the region’s 


manufacturing and distribution landscape, a 


history that began more than 50 years ago. 


Manufacturers gain our independent 


perspective on financial statements, tax and 


business advisory services. We go beyond 
simple interpretations and render you real 
solutions to your financial and business 
needs. 


(860) 524.4474/ ssheridan@whcpa.com 


Our collaborative advisors are ready to 
mold and shape a lasting business rela- 
tionship. Like manufacturers who never 
stop inventing, we are advisors for life. 


When challenges arise, our team works 
with you year-round to provide custom 
solutions. Let Whittlesey & Hadley’s 
knowledge be your next masterpiece. 


Please contact Shaun Sheridan 


or Brian Kerrigan (860) 524.4443/ 
bkerrigan@whcpa.com 
for a consultation today. 





WHILTLTLESEY ®& MADLEY, i... 
280 Trumbull Street - Hartford, CT 06103 ~ 14 Bobala Road - Holyoke, MA 01040 
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The number of jobs 
Connecticut’s manufacturing 
sector lost between June 2014 
and June 2015, according to 
Manufacturers’ News Inc. 


$335,000 


The new annual salary for Mark 
Ojakian, Gov. Dannel P. Malloy’s 
former chief of staff, who was 
recently named interim president 
of the Connecticut State Colleges 
and Universities system. 


The number of years South 
Windsor spent trying to bring a 
$100 million movie studio 
development to town, a project 
that officially died last week. 


23 


The number of Connecticut 
hospitals that will lose Medicare 
reimbursements in 2015-16 as a 
penalty for high readmissions 
rates of discharged patients. 


TOP 5 MOST READ 


on HartfordBusiness.com 


Premium Outlet mall 
set for Windsor Locks 


@ Ex-software worker’s $1.7M theft 


®@ Greater Hartford’s most 
concentrated profession 


§® Heico acquires Chester 
manufacturer 


® Lydall taps Ensign-Bickford 
exec for CFO role 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 
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wants to build a similar shopping center in Windsor Locks. 


TOP STORY 
Premium Outlet mall set for Windsor Locks 


The Midwest operator of the Clinton Crossing Premium Outlets says it 
plans a similar shopping venue in Windsor Locks. 

Indianapolis-based Simon Property Group said last week it has applied for 
a zoning change to allow for development of Hartford Premium Outlets on 
Old Country Road, near the intersection of Route 20 and I-91. 

No development pricetag was listed. If approved, construction would be- 
gin next fall, with an opening slated for the fourth quarter of 2017. 

The first phase will consist of 350,000 square feet of retail space, a food 
court and a pair of restaurants on the property’s perimeter, Simon officials 
said. It also will feature pedestrian promenades, with fountains, art, a chil- 
dren’s play area, and an outdoor fireplace. 

“We are tremendously excited to bring the world’s most recognized and 
popular brand of upscale outlet shopping to the Hartford area,” said Mark 
Silvestri, chief operating officer for Simon Premium Outlets division. 

The architectural style of the center will be inspired by Classic Colonial 
and Connecticut rural architecture, so that the village-like setting will be 
reminiscent of a Windsor Locks community. 

Among Simon’s 85 Premium Outlets nationwide, its other shopping 
centers nearest Connecticut include Wrentham Village Premium Outlets in 
Wrentham, Mass., and Lee Premium Outlets in Lee, Mass. Simon also owns 
Waterford’s Crystal Mall. 


BANKING & FINANCE 
SBT’s $16M+ stock, debt offering 


Simsbury Bank & Trust says it will raise more than $16 million in fresh capital 
through the issuance of debt and stock. 

The Farmington Valley lender said last week it will employ two tracks to raise 
$16 million, some proceeds of which will redeem preferred stock issued some 
time back to the U.S. Treasury. 

Treasury staked at least $9 million to enable Simsbury Bank to participate 
in the Small Business Lending Fund program, and to support its recent West 
Hartford expansion. In exchange, the bank handed Treasury about $9 million of 
Series C preferred that it now is ready to redeem. 

About $7.5 million of funds to be raised will come through issuing subordinated 
debt with an institutional investor, President and CEO Martin J. Geitz said. 

In addition, the bank said it filed a registration statement with federal securi- 
ties regulators covering a planned sale of up to $8.625 million in a secondary 
offering of common stock. 


ENERGY & UTILITIES 
UIL offers $20M to customers if merger approved 


To convince Connecticut regulators to sign off on its proposed $3 billion 
merger with Spanish energy giant Iberdrola sometime this year, New Haven 
utility parent UIL Holdings offered $68 million in benefits to Connecticut, as well 
as a promise to increase local hiring. 

The highlight of the benefits package is a proposed $20 million rate credit to 
UIL’s electric and natural gas customers in Connecticut, which could be paid all at 
once or over several years. The company also proposed implementing a rate freeze 
until 2018 for its Southern Connecticut Gas and Connecticut Natural Gas customers. 

The American division lberdrola and UIL proposed the merger back in February, 
but the Connecticut Public Utilities Regulatory Authority in June said it planned on 
denying the application because regulators did not see what the direct benefit to 
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consumers would be. lberdrola and UIL withdrew that application and started the 
process over from scratch to include specific consumer benefits. 

In addition to the $20 million rate credit, UIL plans to clean up the English Sta- 
tion power plant in New Haven. UIL also is offering $6 million to the Connecticut 
Clean Energy Fund, which provides subsidies for energy efficiency projects, and 
$1 million for a disaster relief fund. 


REAL ESTATE 
Meriden’s Townline Sq. sold for $44.5M 


Meriden’s Townline Square Shopping Center has been sold for $44.5 million 
cash by a Greenwich realty investment trust (REIT) that is actively rebalancing 
its property portfolio. 

Urstadt Biddle Properties Inc. said last week it closed its sale of the 
315,000-square-foot plaza at 533 S. Broad St./Route 5 that it had owned since 
1996. Officials declined to name the buyer, described as “a private real estate 
investment group.” 

HFF brokered the sale, for which the REIT said it will book an approximately 
$21 million gain in the first quarter ending Oct. 31. 

Townline’s major tenants include Burlington Coat Factory, Big Y Supermar- 
kets, Sleepy’s and Michael’s. 

Townline’s disposal, the REIT said, is the latest in a string of commercial 
property sales, proceeds of which are being used to retire revolving debt and 
acquire more supermarket-anchored retail properties within its core Connecti- 
cut and suburban New York and New Jersey markets. 

Last September, Urstadt sold Springfield’s Five Town Plaza, finance chief 
John T. Hayes said. 

Recently, it bought Cos Cob Commons and King’s Shopping Center, both in 
Greenwich, Hayes said. 

The publicly traded REIT says it owns or has equity interests in 74 properties 
containing approximately 4.9 million square feet. 


N.Y. landlord expands retail 
incubator offering to CT 


A national open-air shopping center landlord with ownership interests in 
eight Connecticut retail centers said it’s offering a year of free rent and other 
services to qualified entrepreneurs. 

Kimco Realty Corp., a real estate investment trust, said last week that it 
would expand its Kimco Entrepreneurs Year Start (KEYS) program to Connecticut 
and seven other states. 

Kimco is offering KEYS at Elm Plaza Shopping Center in Enfield, Home Depot 
Plaza in North Haven and Wilton River Park in Wilton, according to its website. 

Founded in 2012 in California and now available in 19 states, KEYS offers a 
year of free rent in an established retail center and access to retail business coun- 
selors. At the end of the year, lessees can exercise a four-year extension option. 

Applicants to the program must provide a written business plan and show 
that they have adequate funding. 

Relevant business training from a college, a U.S. Small Business Administra- 
tion Small Business Development Center or NxLevel course is preferred. 


HEALTH CARE 


Lembo: CT saving $2M a month 
on compounded meds 


Comptroller Kevin Lembo said he has put restrictions in place on the state’s 
employee and retiree health plan that will save nearly $2 million a month on 
compounded drugs. 

The new rules, enacted in May, require a doctor to certify that compound 
medications are medically necessary for a patient — such as someone with 
certain allergies — before the state’s health plan will pay for it, Lembo said. 

Compounded medications, which pharmacists create by combining two or 
more drugs, include topical pain medications and anti-scarring creams. They 
are not tested by the U.S. Food & Drug Administration, Lembo said. 

If the trend holds, the “prior authorization” requirement could mostly wipe out 
an increase in state spending on compounded medications over the past three 
years. Claims for compounded medications in the past year have totaled approxi- 
mately $24 million, up from $800,000 in fiscal year 2012, according to Lembo. 


MANUFACTURING 
Heico acquires Chester manufacturer 


Florida-based defense and electronics manufacturer Heico Corp. said it’s ex- 
panding its Connecticut presence. 

Heico, which has its turbine kinetics division in Glastonbury, said it has acquired 
Chester’s Astroseal Products Manufacturing Corp., which makes composite mate- 
rials used to protect parts of planes and helicopters from lightning strikes. 

Financial terms of the all-cash transaction were not disclosed. 

Heico said most of Astroseal’s staff will remain in Chester. 
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The new Center for Single Cell Genomics will be located within the JAX 
building on the UConn Health campus in Farmington. 


BIOSCIENCE 


UConn, Jackson Lab to create $7.7M 
single-cell genomics center 


The University of Connecticut, including UConn Health, and The 
Jackson Laboratory for Genomic Medicine (JAX) have signed an agree- 
ment to launch a joint Single Cell Genomics Center in Farmington. 

The $7.7 million Single Cell Genomics Center will enable investiga- 
tors from JAX and UConn to study biology at the individual cell level. 

This allows for a much more precise view of cellular mecha- 
nisms, such as the genetic change within a primary tumor or im- 
mune cell response to infection, UConn and JAX said. 

“This new center demonstrates UConn’s commitment to Biosci- 
ence Connecticut’s goals to grow research and innovation through 
collaborations with a world leader like The Jackson Laboratory,” 
said Jeffrey Seemann, UConn’s vice president for research. “This 
type of collaboration enables Connecticut to assume a position as 
a global leader in the field of precision medicine and allows for 
greater opportunities for UConn researchers to make important, 
innovative advances in bioscience research.” 

The new center will be within the Jackson Laboratory for Ge- 
nomic Medicine on the UConn Health campus in Farmington. 
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HOUSING 
CT July housing permits rise 


New housing construction in Connecticut rose in July, new data 
shows. 

Builders took out 633 permits in 104 cities and towns statewide 
to build single- and multi-family housing last month, according to the 
state Department of Economic and Community Development, which 
tracks U.S. Census Bureau permit surveys. 

In June, the permit tally dropped to 508 from 740 in May. 

So far this year, 3,060 new-housing permits have been issued in 
those 104 communities, Census data shows. 


GOVERNMENT & POLITICS 


Industry study: New England 
needs energy infrastructure 


A new report commissioned by a coalition of industry groups 
concludes that a failure to invest in natural gas and electricity in- 
frastructure in New England will cost businesses and households 
billions of dollars in higher energy costs by 2020. 

Investment could also create or save as many as 168,000 
permanent and temporary jobs, according to the New England 
Coalition for Affordable Energy, whose membership includes the 
Connecticut Business & Industry Association. 

The study compares two scenarios. 

The first scenario is that energy infrastructure levels remain 
where they are today. 

The second assumes a 43 percent expansion in natural pipe- 
line capacity, 1,360 megawatts of added wind energy, 920 mega- 
watts of added nonrenewable generation, and a 500-megawatt 
addition of electricity imports from New York or Canada. 

Adding that capacity would generate approximately $9 billion 
in construction activity, the study said. 


WHAT’S AHEAD: 


9/7 Focus: Real Estate/ Architects 


The List: Commercial Realty Brokers/ 
Architectural firms 


Nonprofit Profile: Jerome Home 


CALENDAR 
WEDNESDAY, SEPT. 16 
Women in the Corporate Boardroom 


The Connecticut State Treasurer’s Office and the University of Connecti- 
cut, in conjunction with the Connecticut Forum, will host a one-night 
forum Sept. 16 about women’s role in the corporate boardroom. 


The program, which takes place at the Bushnell, opens with a panel 
discussion at 6 p.m., followed by Q&A. There is no charge to attend, 
but reservations must be made in advance. 


Mika Brzezinski, co-host of MSNBC’s Morning Joe, will moderate the 
discussion and a panel of experts will address how increased repre- 

sentation of women on corporate boards impacts the bottom line and 
whether and how it can most quickly and effectively be achieved. 


Panelists will include, Afsaneh Bechloss, CEO of The Rock Creek Group 
and former treasurer and chief investment officer of The World Bank, 
and Aaron Dhir, law professor at Osgoode Hall Law School and the 
author of “Challenging Boardroom Homogeneity: Corporate Law, Gover- 
nance, and Diversity.” 


For more information or to register go to: http://www.ott.ct.gov/wom- 
enonboards.html. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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Joseph La Valla is president and CEO of 
Integrity Graphics, a print and design 
company based in Windsor. La Valla started 
the company in 1988 with his brother, 
Victor La Valla, and friend John Lorusso. 


Companies printing less, but 
Windsor print business still growing 


By Frank Campailla 
Special to the Hartford Business Journal 
oseph La Valla doesn’t foresee the Internet, digi- 
J tal media or green initiatives eliminating the print 
industry. The future for printing is convincing busi- 
nesses that print still has its purpose and how it comple- 
ments digital. 

La Valla, president and CEO of Windsor print and 
design company Integrity Graphics, said the Internet and 
go-green movement have not made him fearful. In fact, his 
company has been on the offensive, making several acqui- 
sitions in recent years to expand its geographic footprint 
and introduce new business lines. 

It’s most recent deal was in July when it bought 
Massachusetts-based Excelsior Printing. Integrity has 
acquired eight companies since 1998. 

La Valla reminds businesses that printed material has 
value, and people are inundated with digital communication. 

“I can send an email message to promote my new 
product, but how many email messages do people 
receive a day?” La Valla said. “I get about 300.” 

He also tells prospective customers that printed mate- 
rial to promote new products and services can drive 
online sales. Convincing clients that print still has aplace 
in a marketing plan is key. Businesses have not stopped 
ordering print, but they are ordering less of it, he admits. 

“Instead of ordering 50,000 brochures, now compa- 
nies print 10,000 brochures,” La Valla said. 

That’s challenging for a sales team. “Salespeople 
have to work 30 percent harder to maintain what they 
did pre-recession,” La Valla said. 

Along with acquisitions, attracting high-performing 
salespeople is part of Integrity’s growth strategy, but 
that’s not easy either. “Printing is no longer asexy indus- 
try,” La Valla said. “It’s tough to get people to come over 
here. Good salespeople tend to stay where they are. 
When you have earned a strong reputation for selling, 
you don't want to leave the company you are with.” 

Integrity’s revenue numbers, helped by organic 
growth and acquisitions, are now above pre-recession 
levels, indicating the company’s growth strategy is 
working, La Valla said. 

A survey by the National Print Owners Association 
in 2014 found that among 250 firms responding, 44 per- 
cent reported significant or moderate sales growth. The 
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remaining reported flat sales (28.3 percent), modest declines 
(20.7 percent) or sales down significantly (7.7 percent). 

John Stewart, executive director of the association, 
said he remembers people predicting a paperless society 
20 years ago. He points out the Internet became a catalyst 
for printing, not a deterrent. “The more computerized we 
are, the more stuff we print off the Internet,” Stewart said. 

Most of Integrity’s acquisitions were not competi- 
tors, including the last three, and most were smaller 
businesses. “Some companies, I hit a grand slam, and 
some I struck out in the bottom of the ninth with the 
bases loaded,” La Valla said. 

Integrity employed 115 people in 1999. That dropped to 
75 in 2010 and is now back to 115. Automated machinery 
has reduced positions over the years. Acquiring Excelsior 
has created about 10 new open positions in Windsor. 

LaValla said he won't aggressively pursue any acquisi- 
tions for at least the next two years, but he will listen if a 
good opportunity comes along. That’s how he acquired 
Excelsior. Two other recent acquisitions — PDQ Graphics 
in Newport, R.I. (2012) and Colonial Printing in Warwick, 
R.I. (2011) — came about because the owners retired; 
Excelsior wanted to sell its commercial printing and seed 
print businesses. Commercial printing also gives Integrity 
a presence in Massachusetts, and seed printing adds a 
new line of business with national accounts and custom- 
ers in Canada. Printing packets for garden seeds requires 
special dyes, cutting and folding to make the packets. Not 
many companies produce seed packets, and the Internet 
has not found a way to replace them. 

Seed packets also have led to more printing business 
for Integrity, which is now printing point-of-purchase 
signs where seed packets are displayed. 

Aside from competing against the Internet and 
digital communication, another challenge for the print 
industry is showing its greenness. 

“You will see more companies looking for us to prove 
with internal processes that we are green, which is OK 
with me,” La Valla said. “We do that through proper cer- 
tification and documentation. Once we can prove that to 
corporations, they will buy printing from us. 

“We recycle our paper. I don’t know of any print company 
that does not recycle its paper and printing plates,” La Valla 
said. “We properly dispose of inks and rags, which are picked 
up professionally and put in containers. The general public 
would be shocked at how green the printing industry is.” 


Q&A 


Policy aimed at improving 
manufacturing biz climate 


Q&A sits down with Senate Minority Leader Len Fasano (R-North Haven) 
to discuss the impact of the 2015 legislative session on manufacturing. 


What are the main 

impacts from the legis- 
m@ lative session on Con- 
necticut manufacturers? 

A: Minor changes were made 
to the Subsidized Training and 
Employment Program (STEP) and 
Unemployed Armed Forces Mem- 
ber (UAFM) STEP programs. 

These programs 
provide grants to qual- 
ifying businesses and 
manufacturers to help 
offset training and 
compensation of new 
employees and previ- 








the money saved is being used So we 
can assess the program’s effective- 
ness in the future. 


Q: Looking ahead to the 
2016 session, what needs to 
be done for manufacturing in 
Connecticut? 

A: We must keep in place all pre- 
viously-enacted legis- 
lation that helps make 
Connecticut manu- 
facturers competi- 
tive with our border 
states, including the 
phase-out of personal 


ously unemployed vet- property tax on manu- 
erans during their first — facturing machinery 
180 days on the job. ae a and equipment. Con- 
These changes revised necticut should also 
the “new  appren- LEN FASANO reexamine and make a 
tice” grant, renamed focused effort to elimi- 
“preapprentices,” by Senate Minority nate costly mandates 


expanding eligibility 
to individuals age 18 or 
younger and employed 
under a written agree- 
ment with an apprenticeship pro- 
gram sponsor for a training and 
employment period of up to 2,000 
hours or 24 months. 

The STEP 
program is eli- 
gible to busi- 


Haven) 


Leader (R-North 


on small businesses, 
avoid adding any new 
mandates, and require 
that any future man- 
dates only be added with a two- 
thirds vote of the Connecticut Gen- 
eral Assembly. In addition to relying 
on the Manufacturing Alliance of 
Connecticut 
for guidance on 
future policies, 


nesses and . the state can 
manufacturers > Manufacturing help manufac- 
with less than : turers by: 

100 employ- Jobsoffergoodpay =» Provia- 
ees, while the a ing a_ stable 
UAFM STEP and benefits but tax and regula- 
program is eli- s . tory system so 
gible to busi- require a special manufactur- 


nesses of any 


size. 
Q: The leg- 
islature has 


passed sever- 

al initiatives over the years to 
help boost manufacturing, like 
the Manufacturing Reinvest- 
ment Accounts (MRAs) that 
allow for companies to get tax 
breaks for money they save for 
improvement projects. Which 
of these initiatives have met 
or exceeded expectations, and 
which ones need to go back to 
the legislature for retooling? 

A: The MRA issimilarto an IRA 
for manufacturers. The MRA pro- 
gram allows up to 100 manufactur- 
ers to Save money (up to $100,000 
annually) for up to a five-year peri- 
od and then reinvest that money in 
the business tax free. Fifteen com- 
panies participated in the program 
last year. 

Since the program allows the 
money to be saved for five years, it 
is difficult to measure the effective- 
ness in only ayear, but I’'d like to see 
those numbers increase. The legis- 
lature should require comprehen- 
sive reporting by the state on how 


Skill set ... 


ers can plan 
for their future 
and know that 


savings they 
create by being 
efficient can 


be used to invest and grow their 
business. This requires getting 
the state’s fiscal house in order so 
manufacturers are not burdened 
by new tax increases every two 
years. It also requires agencies 
like the Department of Energy 
& Environmental Protection to 
make it easier to convert existing 
brownfields into useful properties 
by working with manufacturers 
willing to expand. 

2) Promoting the benefits of 
a career in manufacturing to 
middle school and high school 
students. Manufacturing jobs 
offer good pay and benefits but 
require a special skill set that 
can be obtained in Connecticut’s 
vocational-technical schools. 

3) Making our energy prices 
more competitive with national 
prices; expanding on programs 
that encourage the use of natural 
gas will give Connecticut manufac- 
turers the ability to produce their 
products at lower prices. a 
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PDS Engineering & Construction has been 

meeting the needs of the construction 

industry since 1965. Our dedicated team 

of design and construction professionals 

welcomes the challenge of serving its THINK. PLAN. BUILD. 

past and future customers on their most PDS ENGINEERING & CONSTRUCTION, INC. 


demanding eo} ge) [Tae 107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
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Largest manufacturing companies in the Hartford region 


Company 


United Technologies Corp. 
1 Financial Plaza 

Hartford, CT 06103 
860-728-7000; www.utc.com 


Alstom (1) 

175 Addison Road 

Windsor, CT 06095 

860-688-1911: www.alstom.com/countries/ 
us 


Kaman Corp. 

1332 Blue Hills Ave. 

Bloomfield, CT 06002 
860-243-7100; www.kaman.com 


3M Purification Inc. 

400 Research Pkwy. 
Meriden, CT 06450 
203-237-5541; www.3M.com 


DST Customer Communications 
Segment 

125 Ellington Road 

South Windsor, CT 06074 
860-290-7000; 
www.dstcustomercomunications.com 


Colt Defense Inc. 

545 New Park Ave. 

West Hartford, CT 06110 
860-236-6311; www.colt.com 


Barnes Group Inc. 

123 Main St. 

Bristol, CT 06010 
860-583-7070; www.bginc.com 


TRUMPF Inc. (2) 

111 Hyde Road 

Farmington, CT 06032 
860-255-6000; www.us.trumpf.com 


Jacobs Vehicle Systems 

22 E. Dudley Town Road 
Bloomfield, CT 06002 
860-243-1441; 
www.jacobsvehiclesystems.com 


Ahlstrom Corp. (3) 

2 Elm St. 

Windsor Locks, CT 06096 
860-654-8300; www.ahlstrom.com 


Henkel Corp. (5) 

1 Henkel Wa 

Rocky Hill, CT 06067 
860-571-5100; www.henkelna.com 


Connecticut Spring & Stamping Corp. 
48 Spring Ln. 

Farmington, CT 06032 

860-677-1341; www.ctspring.com 
Legrand (1) 

60 Woodlawn St. 

West Hartford, CT 06110 

877-295-3472; www.legrand.us 


EDAC Technologies Corp. (3) 

5 McKee PI. 

Cheshire, CT 06410 

203-806-2090; www.edactechnologies.com 
Zygo Corp. (7) 

Laurel Brook Road 

Middlefield, CT 06455 

860-347-8506; www.zygo.com 


Gerber Technology (1) 

24 Industrial Park Road West 

Tolland, CT 06084 

800-826-3243; www.gerberscientific.com 
Corbin Russwin Architectural Hardware 
225 Episcopal Road 

Berlin, CT 06037 

860-225-7411; www.corbinrusswin.com 


Doosan Fuel Cell America Inc. 

195 Governor's Hwy. 

South Windsor, CT 06074 
860-727-2200; www.doosanfuelcell.com 


Mott Corp. 

84 Spring Ln. 

Farmington, CT 06032 
860-747-6333; www.mottcorp.com 


Nucor Steel Connecticut Inc. (1) 
35 Toelles Road 

Wallingford, CT 06492 
203-284-0606; www.nucor.com 


PCX Aerostructures (9) 
300 Fenn Road 

Newington, CT 06111 
860-666-2471; pcxaero.com 


The Spencer Turbine Co. (3) 

600 Day Hill Road 

Windsor, CT 06095 

860-688-8361; www.spencerturbine.com 


Scapa Tapes North America LLC (1) 
111 Great Pond Dr. 

Windsor, CT 06095 

860 688-8000; www.scapa.com 
Rowley Spring & Stamping Corp. (1) 
210 Redstone Hill Road 

Bristol, CT 06010 

860-582-8175; rowleyspring.com 
Theis Precision Steel Corp. 

300 Broad St. 

Bristol, CT 06010 

860-589-5511; www.theis-usa.com 


Local employees/ 
Total employees 


24,000 
211,500 


677 
2,349 


647 
747 


550 
4,700 


500 
1,000 


497 
590 


450 
3,493 (4) 


450 
49,750 


425 
430 


425 
2,000 


3/7 
740 


325 
DND 


321 
899 


300 
DND 


270 
283 


178 
186 


168 
23,600 (8) 


164 


135 
140 


120 
1,252 (10) 


102 
102 


100 
100 


(Ranked by number of local employees as of July 2015) 


Business description 


Provider of products and services in the aerospace, elevator, fire, 
security, alr conditioning, building automation, and heating and 
cooling industries 


Provider of equipment and services for power generation, 
transmission and rail infrastructure 


Manufacturer of aerospace parts and components and distributor of 
industrial products 


Designer and manufacturer of purification and filtration products; 
provider of health information systems 


Manufacturer of transactional documents 


Designer, Shade a and manufacturer of firearms for military, 
personal defense and recreational purposes 


International industrial and aerospace manufacturer and service 
provider; products used in applications that provide transportation, 
manufacturing, healthcare products, and technology 


Manufacturer of industrial lasers and fabricating machinery for 
processing sheet metal 


Producer of vehicle retarding and valve actuation technologies 


Manufacturer of high performance fiber-based materials 


Manufacturer of consumer goods and industrial adhesives, sealants 
and surface treatments 


Manufacturer of metal spt progressive stampings, tooling, fine 
blanking, Swiss and CNC machining, four-slide parts and value- 
added assemblies 


Manufacturer of electrical and digital building infrastructures for 
commercial, industrial and residential markets 


Manufacturer of complex precision rotating and stationary 
components and higher-level assemblies for aerospace engines and 
ground turbines; proprietary tooling, spindles and machinery 
assemblies 


Supplier of optical metrology instruments, precision optics and 
electro-optical design and manufacturing services 


Manufacturer of software and hardware systems for apparel and 
technical textiles, sign making and specialty graphics, composites 
and packaging applications 


Provider of mechanical and elect omiscranies door hardware and 
ocks 


Designer, engineer and manufacturer of fuel cells for commercial and 
industrial applications 


pecOnel: manufacturer and service provider of high-precision filters 
and fluid-control devices that improve performance of mission critical 
equipment and processes 


Domestic producer of steel and steel products; local producer of wire 
rod and mesh sheets 


Manufacturer of precision aircraft parts and custom metal-forming 
machinery 


Manufacturer of air and gas handling systems for industrial, 
commercial and municipal applications 


Manufacturer of specialty adhesive films and tapes for industrial and 
healthcare use 


Manufacturer of springs, stampings, wireforms, fourslide, powerpress 
and assemblies 


High carbon and stainless speciality strip mill that performs cold 
rolling, hardening and tempering of high carbon and alloys 


Source: Individual organizations. Notes: DND = Did not disclose. Westinghouse Electric Co. included on last year's list closed its manufacturing plant in Windsor in 2014. 
(1) Company did not respond to survey; data are from 2014. 
(2) TRUMPF Inc. is the largest subsidiary of the TRUMPF Group based near Stuttgart, Germany. 
(3) Company did not respond to survey; data are from July 2013. 
(4) Average number in 2014. 

(5) North American affiliate of Henkel AG & Co. KGaA based in Germany. 
(6) Founding date for parent company. 
(7) On June 20, 2014, Zygo Corp. was acquired by Ametek Inc., headquartered in Pennsylvania. 
(8) From latest 10-K report. 

(9) Formerly SPX Precision Components. 

(10) From financial summary as of March 31, 2015. 
—Compiled by Roger Magnus. 


To view the full list, please visit HartfordBusiness.com 
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> Did we miss you? 


Public/private 


Public 


Public 


Public 


Private, 
division of 3M 


Private, 
division of DST Systems 


Private 


Public 


Private 


Public 


Public 


Public 


Private 


Private 


Private 


Public 


Private 


Public 


Private 


Private 


Public 


Private 


Private 


Public 


Private 


Private 


Top local executive 


Gregory J. Hayes 
Breedent & CLO 


Amy Ericson 
President, Alstom Inc. US 


Neal J. Keating 
Chairman, President & CEO 


Wei Moline 
3M Vice President & General 
Manager of Purification Inc. 


Al Tebbetts 
Vice President, Operations 


Dennis Veilleux 
President & CEO 


Patrick J. Dempsey 
President & CEO 


Peter Hoecklin 
President & CEO 


Sergio Sgarbi 
Pracdsnt 


William Casey. 
Executive Vice President, 
Americas 


Jeffrey Piccolomini 
Head of Finance 


Peter Youmans 
CEO 


John Selldorff 
President & CEO 


J. Mark McDonald 
President & CEO 


Keith Kowalski 
Vice President and Business 
Unit Manager 


Michael Elia 
President & CEO 


Dave DeLacey 
General Manager 


Jeff Chun 
President & CEO 


Boris F. Levin 
President & CEO 


Doyle Hopper 
General Manager 


Al Haase 
President & CEO 


Mike Walther 
President & CEO 


Joseph Davin 
President, 
Healthcare 


John Dellalana 
President 


Peter Gersky 
President 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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Year 
founded 


1929 


1928 


1945 


1902 


1969 


1855 


1857 


1969 


1961 


1767 


1876 (6) 


1940 


1900 


1946 


1970 


1948 


1839 


2014 


1959 


1984 


1900 


1892 


1982 


1954 


1986 








Q&A 


Auto dealers pushing international trade 


Q&A talks with Bradley Hoffman of Hoff- 
man Auto Group of East Hartford and 
chairman of the American International 
Automobile Dealers Association. 


You are chairman of the 
American Internation- 
m@ al Automobile Dealers 
Association (AIADA). In your 
chairman’s blog, you hailed the 
passage of Trade Promotion 
Authority. What does it mean for 
the automotive industry? 

A: Trade Promotion Author- 
ity, passed in June, gives the 
president autonomy to negotiate 
trade agreements with America’s 
allies and empowers Congress 





BRADLEY 
HOFFMAN 


Co-chairman of 


Japanese light trucks entering the U.S. For deal- 
ers and the auto industry as a whole, TPP will be 
a game-changer, creating a level playing field on 


which all brands can compete. 

We're also keeping an eye on the 
Transatlantic Trade and Investment 
Partnership (TTIP) deal between 
the U.S. and European Union. Cur- 
rently, the two superpowers have 
separate standards that cost manu- 
facturers hundreds of millions of 
dollars as they re-engineer vehicles 
for each market. By standardizing 
regulations, the industry would 
be streamlined and those savings 
could be passed on to customers. 
TTIP is predicted to grow U.S.-EU 
auto trade by 20 percent. 


What steps has your group taken to protect 
those rights? 

A: Auto dealers have been exempted from 
the CFPB’s jurisdiction since 2010, but that 
hasn't stopped the agency from attempting to 
exercise oversight through dubious back-door 
methods. 

Auto dealers are seeking accountability 
from the CFPB. We want to know what their 
goals are regarding dealer lending discretion 
and how they are collecting and analyzing the 
data they have used to censure some of our 
brands for discriminatory lending. 

To give you an idea of what we're up 
against, just recently they refused a request 
to share leaked internal memos revealing an 
agency goal to target dealers. 

I can tell you firsthand, this is a highly com- 


think beyond that? 

A: Dealers are eternally optimistic, and ’mno 
exception. I wouldn't be in this business if I didn’t 
see it expanding and offering new opportunities. 
We are on our way to asixth straight year of sales 
increasing in the U.S. This is unprecedented. 
That said, Inotice many analysts see an eventual 
contraction of sales in the next few years. 

What this industry has in its back pocket, 
and what I’m very excited about, is some real- 
ly cutting edge new technology and designs 
are about to hit the market. If anything is 
going to keep sales hot for the next five years 
it’s the quality and innovation of the products 
being offered. Also, let’s face it, the population 
in our country is only going one way: up. 


Q: What does the AIADA do and who 


with oversight and final ratifica- East Hartford’s The bottom line is this: 96 per- _ petitive business with narrow margins; nodeal- does it represent? What sets you apart 
tion of those agreements. Esssen- Hoffman Auto cent of the world lives outside of | erormanufacturer is going to survive by artifi- from a group like the National Automo- 
tially, it’s the first step in getting Group and the United States. Ifthe elected offi- cially inflating interest rates for ourcustomers. tive Dealers Association? 
any trade agreements passed. chairman of the cials who oppose opentrade think It’s just not credible, and we want to know why A: AIADA was established 45 years ago to rep- 
That's particularly important American we are going tohaveagrowthecon- the CFPB thinks it’s happening. mpersonally _ resent the interests of international nameplate 
right now, as several crucial agree- International omy without trade, they’re crazy. concerned by the lack of transparencyfromthe auto dealers in Washington, D.C. Whereas the 
ments are currently under negotia- Automobile CFPB and the fact that it was established with National Automotive Dealers Association seeks 
tion. The Trans-Pacific Partnership Dealers Q: One of the things yousaid nocorresponding oversight by Congress. to represent all dealers in the United States, we 
(TPP) is probably the deal closest to Association when you took over the chair- have narrowed our focus to international name- 


completion. That agreement, which 
covers 12 Pacific nations including 
the U.S. and Japan, stands to remove 


manship was, “This will be a 
year of ensuring that dealers’ 
rights are respected by the Con- 


Q: What do the next five years look 
like for the automotive industry? This is 
expected to be astrong sales year. Other 


plate dealers who represent approximately 54 
percent of vehicles sold in the U.S. 
We primarily represent these dealers on 


federal issues, like global trade, that uniquely 
impact retailers of international brands. a 


economic factors seem strong for at least 
another good year in 2017. What do you 


sumer Financial Protection Bureau.” What 
rights have been threatened by the CFPB? 


or greatly reduce a number of barriers to global 
trade; one of which is the 25 percent tariff on all 
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SKC office-retail project to cap Canton development zone 






close out a special Canton develop- 

ment zone with construction of a 
mixed-use building along its commercial 
Route 44/Albany Turnpike corridor. 

West Hartford-based SKC recently won 
final site-plan approval from the town’s 
planning and zoning commission to erect a 
24,882-square-foot office-retail building on 
4 acres at 115 Albany Turnpike, said Greg 
Konover, who is representing his family enter- 
prise’s development interests in the project. 

With approval in hand, SKC is tackling 
the thorny chore of trying to pre-lease an 
unspecified portion of the building. If that 
happens, construction could commence in 
early 2016, with occupancy set for later that 
year, Konover said. 

The project’s development pricetag rings 
in at around $5 million, he said. 

Hartford's Amenta Emma _ Architects 
designed the structure to accommodate either 
medical or professional office tenants, or retail 
occupants. BL Companies in Meriden is the 


T he Simon Konover Co. proposes to 


>) from page 1 


Millennials are CUs’ fresh 


word not just about CUs’ credit and savings 
products, but touting their deep community 
roots and engagement. The aim is to lift the 
anemic percentage of Connecticut residents 
who belong to a credit union, which currently 
stands at about 25 percent. 

States such as Maine and Michigan 
count nearly half their populations as 
credit-union members, industry authori- 
ties say. Nationally, a third of the nation’s 
population belong to one. 

The credit union’s campaign is largely viral, 
spreading its affinity message viaits new www. 
ctcreditunions.org homepage, social media, 
and through member CUs’ newsletters and 
other internal information-sharing organs. 

Nowacki, who 18 months ago arrived from 
Oregon to take the reins of state CUs’ lobby- 
ing/networking organization, likened the Con- 
necticut CU’s branding campaign to consumer 
awareness that dairymen and growers estab- 
lished to pitch their milk, cranberry and Cali- 
fornia raisins products. 

The campaign is credit union's latest 
attempt to remain relevant in a consumer- 
finance landscape in which smartphones 
and laptops are rapidly replacing traditional 
financial institutions. 

Nowacki said the Connecticut league also 
has shared notes with their counterparts in Mas- 
sachusetts and Rhode Island, both preparing to 
launch similar image campaigns. 

Frank Mancini, CEO of New Haven’s Con- 
nex Credit Union, one of the state’s largest at 
about $400 million in assets, says he has long 
advocated that Connecticut’s CUs band togeth- 
er more often to promote shared interests, like 


12 Hartrorp Business JourNAL # August 31, 2015 


CSLNSIHINOD | OLOHd 


@~ 
i 


Sketch of the proposed 24,882-square-foot Canton commercial building that Simon Konover Corp. is developing. 


civil engineer. 

A general contractor has not been assigned 
to build it, Konover said. 

Next door, UConn Health Center opened 
its own medical building fronting Albany 
Turnpike; a three-year-old CVS retail drug 
store also fronts the turnpike. 

All are within a 7.5-acre parcel that SKC, 
working closely with the town, created 
and tagged as the Albany Turnpike Devel- 
opment Zone, Konover said. The 4-acre 
Albany Turnpike parcel is the zone’s last 
undeveloped slice. 

The zone sprang from the contentious 
ashes of SKC’s previous proposal 15 years earli- 
er to erect a Target store fronting the turnpike. 
However, that plan withered in the face of vocal 
opposition from town officials and residents. 

“We've worked pretty hard with the town 


CT Credit Union Membership Ranks 


on this last one,” said Konover, the third gen- 
eration of his family active in real estate 
development. 

“We've been trying to put together some- 
thing in keeping with the zone and with the 
town’s desire for a development that is smaller 
in scale than when we started.” 


Webster’s remade trio 

Waterbury regional lender Webster Bank 
says remodeling work will wrap by August’s 
end on three of its existing branches state- 
wide, including its Bishops Corner location 
in West Hartford. 

Bridgeport architect Antinozzi Associ- 
ates designed the interior/exterior upgrades 
for all three branches. 

Paniccia Construction is contractor for 
work underway at the 1,500-square-foot 
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Current Members 866,311 867,540 854,891 845,463 841,684 
Total Savings Accounts 1,581,331 1,588,268 1,567,120 1,557,952 1,557,951 


SOURCE: NATIONAL CREDIT UNION ADMINISTRATION 


building membership. 

“What's happening is were just trying to get 
the message out,” Mancini said. “It’s just this 
generic message that anybody can join.” 


Maine’s lead 

In many ways, credit unions are like banks 
and savings and loans. All take in customers’ 
deposits — which are federally insured — in 
the form of checking or savings accounts 
and issue auto, home mortgage and home 
improvement loans. Some credit unions also 
make business loans. 

But CUs are quick to point to one major differ- 
ence — the local credit cooperatives, by defini- 
tion, are owned by their depositors, the people 
residing in the communities were CUs are based. 
Most banks and S&Ls are owned by stockhold- 
ers, and some have shares that trade publicly, 
concentrating ownership among ascattered few. 

Banks and thrifts, though, are even quick- 
er to point to what they see as CU’s inherent 
unfair competitive advantage: The nonprofit 
cooperatives are not subject to the same state 
and federal taxes as they are. Because they 
carry deposit insurance, CUs are subject to 
either state or federal regulation, depending 


CU Membership Percentages 


% of Population 


State CU Customers 





Connecticut 23.50% 





Massachusetts 38.30% 





54.70% 


Vermont 


SOURCE: CREDIT UNION LEAGUE OF CONNECTICUT 


on their charter type. 

Maine is one of America’s and New Eng- 
land’s top states for credit-union enrollment. 
Owing to its collective brand-awareness cam- 
paign for more than 20 years running, 657,000 
of Maine’s 1.3 million residents — half its pop- 
ulation — belong to one, said John G. Mur- 
phy, president/CEO of the Maine Credit Union 
League. The Maine league has 60 member 
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Webster’s completed Branford branch makeover has 
features, like a pod-style layout and digital displays, 
that will be replicated in the Waterbury lender’s other 
remade offices in Stamford and West Hartford. 


Branford location, 1 S. Main St.; and the 
2,/00-square-foot Stamford branch, 1959 Sum- 
mer St., which will have a sit-down teller line. 

PAC Group LLC is contractor for the 
2,300-square-foot Bishops Corner office, 
774 N. Main St. 

Each branch employs between four to 
five workers, Webster said. 

Meantime, Webster says it’s on track 
to close three other branches on Sept. 25: 
1160 Silas Deane Highway, Wethersfield; on 
Federal Road in Brookfield; and on Centre 
Street, in Brockton, Mass. a 
Deal Watch wants to hear from you. 
E-mail it, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


bulls-eye 


CUs, with assets totaling $6.6 billion. 

“Maine has always been a strong credit- 
union state,” Murphy said. 

Connecticut, by comparison, counted 
841,684 credit union members among its 3.3 
million residents at the end of March, down 
3 percent from December 2012, according to 
National Credit Union Administration data. 

The Maine league, Murphy said, is current- 
ly underway with a biennial $1 million image 
campaign that has enabled CUs there to draw 
new members, particularly Millennials, in a 
state that in recent years has experienced a 
shrinking population. 

Mancini, who frequently travels to Maine 
with family, says he’s long been impressed 
with the Maine league’s member-affinity spots 
on TV, radio and limited print. He said he urged 
the Connecticut league to copy it. 

The Connecticut league’s efforts, too, Mur- 
phy said, can help shore up their credit unions’ 
aging member base, he said. It also is a way, he 
added, for smaller credit unions to leverage 
their meek marketing budgets 

“It’s a great first step,” Murphy said. “I 
applaud them for taking the initiative.” 

Targeting Millennials with CUs’ value 
message not only is a great way to build 
awareness of the financial-services savings 
and other benefits, Murphy said, but also the 
career opportunities the co-ops offer in lend- 
ing, finance, marketing and management. 

“Credit unions are avery good match to the 
ideals of that age group,” he said. “They like 
local. They like being part of something. It’s a 
great demographic for credit unions ... They 
want them.” a 


www.HartfordBusiness.com 


ANNOUNCING THE CT FORUM’S 20135-2016 SEASON! 
UNSCRIPTED, UNFORGETTABLE CONVERSATIONS. 


- SAT. OCT 3.2015 — 


THE NEXT BiG THING 


Cutting edge technology & innovations 


: na T VENI 
ed by C 






















~ ir a f » aie | % 
( a Cr ) | |  { | y | V7 
5 {oe A \ } ) 


Hos fo} palot= hoys 
Presented by Stanley Black & Decker 











— THUR. DEC 3. 2015 - 


= . —_—_ eé 


Taki ng on rac 
Hosted by Travelers 


—- SAT. MAR 5. 2016 — 


THE SGIENGE 
OF OUR MINDS 


Inside our amazing br 





ARTIST 


An evening with storytellers, 
creators & entertainers 


THE CONNECTICUT 


FORUM 


“i 


DON’T MISS A SINGLE WORD! 
SUBSCRIBE NOW TO GET THE BEST SEATS! 
CALL 860.509.0909 or VISIT CTFORUM.ORG 


and see the latest lineup of panelists. 
All Forums LIVE at The Bushnell. 





LIFETIME PATRONS: Aetna | Connecticut Public Television and Radio | The Hartford Financial Services Group | Lincoln Financial Foundation 
The Rosalyn Group | Stanley Black & Decker | Travelers | United Technologies Corporation | Voya Financial 


www.HartfordBusiness.com August 31, 2015 © Hartrorb Business JouRNAL 13 





Greater Hartford’s most concentrated profession: actuaries 


ompared to other metro areas across the country, Greater Hart- 

ford’s most concentrated profession may come as no surprise. 

For at least the fifth year in a row, the U.S. Bureau of Labor 
Statistics said the Hartford-West Hartford-East Hartford metro area 


is the most saturated with actuaries. 


The metro area— comprised of Hartford County and parts of Tolland 
and Middlesex counties — employed 900 actuaries as of May 2014, 
according to BLS’ Occupational Employment Statistics survey, which 
includes the results of six semiannual surveys from 2011 to May 2014. 

Actuaries in the region were 10 times more concentrated than the 


national average, according to BLS data. 


Greater Hartford actuaries earned a mean hourly wage of $55.20, 


up from $54.48 in 2013 and $48.43 in 2010. 


Overall, pay in Greater Hartford averaged $26.72 per hour, up from 


$26.41 the year prior. 


Nationwide average pay was $22.71 per hour, 18 percent below 
Greater Hartford’s average wage. That disparity is not a huge sur- 
prise as Connecticut's cost of living is higher than most of the rest 


of the nation. 


Regionally, workers in the Boston-Cambridge-Quincy Mass. sub- 
sector had an average hourly wage of $30.77 in May 2014. 

The second most concentrated profession in Greater Hartford last 
year was insurance underwriters, who numbered 2,850 and earned an 


average hourly wage of $44.05, BLS said. 


The highest-paid position was surgeons who earned $104.97 per hour. 
These statistics are from the Occupational Employment Statistics (OES) 
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Total, all occupations 

Business and Financial Operations 
Architecture and Engineering 
Community and Social Services 
Healthcare Practitioner and Technical : 


Sales and Related 


United 
States 


100% 
5.1% 6.7% 
1.8% 


2.1% 


1.4% 2.2% 


5.8% 6.3% 


10.5% 9.1% 


SOURCE: U.S. BUREAU OF LABOR STATISTICS 


survey, a joint program between BLS and state Department of Labor. Hf 
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“Without our students, we are nothing. They 
energize us and make us who we are,” Liang 
said. “We are not short on qualified students. It 
is amatter of training the ones that we have.” 

Liang started as dean June 12, taking over 
following the November resignation of Dr. 
Frank Torti. As part of anew strategy, UConn 
President Susan Herbst split Torti’s former 
job into two separate roles: A dean to over- 
see education and research and an executive 
vice president for health affairs, who over- 
sees clinical care and patient experience for 
the UConn Health system. Liang was named 
permanent dean after filling an interim role 
since November. 

The split position aims to give the dean and 
executive vice president clarity of focus in 
administering the increasing responsibilities 
of the UConn Health Center, said Dr. Andrew 
Agwunobi, who is serving as interim execu- 
tive vice president. His position is expected 
to be filled permanently by the end of the year. 

“My focus every day is 100 percent on the 
clinical enterprise,’ Agwunobi said. “That allows 
the dean to focus on making sure this remains a 
premier institution with fantastic research.” 

Liang said his immediate focus is hiring new 
faculty members, especially those who have 
grant-funded research or promising research 
that will soon be grant-worthy. He said finding 
the right people will help him achieve both his 
educational and Bioscience Connecticut goals. 

The UConn School of Medicine currently 
has $82 million in grant funding for various 
research projects, including $52 million in 
federal money. Liang wants to reach $100 mil- 
lion in grants over the next five years. 

That extra money not only directly 
funds new research but provides UConn 
the ability to make facility maintenance and 
improvements that, in turn, will attract more 
researchers, Liang said. 

That research has the ability to spin off 
new patents — which create royalty revenue 
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for the university — and potentially new 
startup companies to grow Connecticut’s 
bioscience industry. 

“That is all part of the governor’s vision 
to use biomedicine to stimulate the econ- 
omy,” Liang said. “My role is to implement 
that vision, to do the best we can with the 
opportunities.” 


Collaborative efforts 

Liang said he is working with Jackson 
Laboratory in Farmington to entice research- 
ers to UConn, since the two facilities can 
work in conjunction to develop patent- and 
startup-worthy research. 

Already, Jackson and UConn have spun 
off two startups to the UConn Technology 
Incubation Program: UConn Health faculty 
member Annabelle Rodriguez-Oquendo is 
conducting clinical trials on a cholesterol 
drug for her startup Lipid Genomics, and 
Jackson Lab researcher Frank McKeon is 
developing lung and stomach disease thera- 
pies for MutliClonal Therapeutics. 

“The research part of Bioscience Con- 
necticut is already reaping some benefits in 
terms of new companies,” Liang said. 

Adding new faculty members with research 
grants also enables the school to increase its 
class size. 

UConn School of Medicine has a 4:1 ratio 
of faculty to students, which the school 
needs to retain if it is going to move up the 
U.S. News & World Report rankings of the 
best medical schools, which is a key metric 
for Liang, he said. 

Two years ago, the school of medicine 
increased its class size to 98 from 89. 
Sometime after 2017, Liang said he wants 
to increase class size to 110 pupils, which 
would be a 24 percent increase from two 
years ago. 

Growing its enrollment ranks, however, 
requires hiring more faculty and increasing 


Med school wants to fill doctor shortage 


clinic and hospital sites for students to get 
their four-year degrees and become doctors. 
UConn receives 3,000 applications annually 
for its medical school, Liang said, so finding 
qualified candidates isn’t an issue. 

Once the school can increase class size to 
110 pupils, it will rank somewhere in the mid- 
dle of the 145 U.S. medical schools in terms of 
class size, Liang said. 


Stemming doc decline 

Boosting class size isn’t only about improv- 
ing national rankings. Medical schools across 
the U.S. must graduate 90,000 doctors over 
the next 10 years to avoid a physician short- 
age by 2030, Liang said. 

Young doctors are particularly important 
to solving the pending shortage since 31 per- 
cent of all doctors nationwide are aged 60 or 
older, up from the 26 percent who were in that 
age range in 2012, according to a census by 
the Federation of State Medical Boards. 

For Connecticut to avoid a shortage, 
UConn and the other state medical schools 
must graduate more students, and hospitals 
and other healthcare institutions must make 
room for additional residencies and fellow- 
ships, said Matthew Katz, CEO and execu- 
tive vice president of the Connecticut State 
Medical Society. 

Complicating the state’s potential work- 
force shortage: Connecticut has one of the 
worst climates in the nation for practicing 
medicine, Katz said, because of poor mal- 
practice laws, high cost of living, and lack 
of incentives for graduating doctors, such 
as loan-forgiveness programs for physicians 
who practice in underserved specialties or 
areas. 

“Residents and fellows don’t train here,” 
Katz said. “We run the risks of training more 
doctors but losing more to other states.” 

Patient-care physicians in Connecti- 
cut generate $16.6 billion in annual sales 
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revenue, $9.7 billion in wages and benefits, 
$764 million in state and local taxes, and 
101,472 direct and indirect jobs, according 
to astudy by Danbury information provid- 
er IMS Health. 

Each doctor practicing in Connecticut 
generates 9.9 direct and indirect jobs in the 
state, so losing even a handful of physicians 
will have significant impact on Connecticut’s 
economy, Katz said. It would also exacerbate 
a potential workforce shortage. 


Lesson refresh 

Liang — who oversees 3,000 students, 
residents, fellows and faculty members — 
also wants to improve and update the medi- 
cal school’s curriculum, which has remained 
largely unchanged in the last 20 years. 

One method is to blend disease and clini- 
cal conditions curriculum with science- 
based principles, Liang said. For example, 
instead of teaching students all the anato- 
my they need to know in one semester, have 
them learn the body parts as they treat con- 
ditions — such as examining the brains of 
stroke victims. 

“You align the disease with the treat- 
ment of the body,” Liang said. “Students will 
remember better. As they dissect the brain, 
they can learn the anatomy.” 

Liang is a cardiologist by trade and most 
recently served as the director of the UConn 
Pat & Jim Calhoun Center for Cardiology. He 
said he was attracted to the specialty because 
many of the treatments for heart conditions 
show strong improvements. 

“T like to see results,” Liang said. 

His position at UConn enabled him to do 
heart research, which lead to a deeper under- 
standing of how that impacts the healthcare 
industry. 

“That is symbolic of what is unique here,” 
Liang said. “People can apply their research and 
see how it can improve patients’ lives.” (| 
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4 tips for effectively managing DOWN and UP 


Susan Powers 
Partner & Certified Trainer - Sandler Training/PEAK 


You're a star player with a promotion. Maybe you started at 
the bottom with no direct reports and now find yourself with 
a staff. Or maybe you entered near the top and now report 
to the CEO or board. Either way, these tips will help you 
successfully navigate your next phase. 


Guide with focus — Direct reports yearn for direction, wisdom, and a clear path. 
Those above relish when someone they trust helps clarify the conversation. 
Managing DOWN: Show why you deserve their confidence. 

Managing UP: Don't be afraid to help steer. 


Mentor and educate — When your staff succeeds, you succeed. Work with your 
superiors to find areas of weakness that you can help strengthen. 

Managing DOWN: Teach your team to fish. 

Managing UP: Look to your superior to share deep institutional knowledge. 


Learn to read Personalities — Figure out how each member of your team likes to 
be managed. Learn the personalities of those above you to be strategic in how you 
respond to and present information. 

Managing DOWN: Adapt your management style to the team’s needs. 

Managing UP: Learn their style to avoid strain. 


Know their WHY — Understand their motivation. Show your direct reports that 
you have an interest in their success. Know what drives your superior so you can 
address their concerns when communicating. 

Managing DOWN: Be a cheerleader for the team. 

Managing UP: Know the priorities and speak to it first. 


Try following these tips to help set yourself up to be your organization’s MVP. 


Ready for more insight? Sandler specializes in executive 
training that helps managers at all levels excel. 


Sandler For more information about Sandler Training/PEAK contact: 


Training susan.Powers@sandler.com or call (203) 264-1197. 
« 2 Bridgewater Road, Suite 105 Farmington, CT 06032 





Summer, Fall, Winter, re 


Keep your exterior colorful 
and festive year round with our 


exterior seasonal program! 
new leat 


interiors 


indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 


www.newleafinteriors.com 
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MOVERS & SHAKERS 





Jamal Jimerson Mario D’Aquila 





YWCA Hartford Region names 
chief program officer 


YWCA Hartford Region has hired Jamal Jimer- 
son as chief program officer. Jimerson will be respon- 
sible for leading the implementation of a program vi- 
sion that builds on the organization’s strengths. 

Prior to joining YWCA, Jimerson was the program 
director at the CT Association for Human Services in 
Hartford, where he advanced its mission to reduce 
poverty and build family economic security. 


Assisted Living Services 
announces promotion 


Meriden-based Assisted Living Services Inc. 
has promoted Mario D’Aquila to vice president of 
Assisted Living Technologies Inc. and director of busi- 
ness development for Assisted Living Services Inc. 

Previously, D’Aquila served as business devel- 
Oper and project manager for Assisted Living Tech- 
nologies Inc., a subsidiary of homecare company 
Assisted Living Services Inc. The company pro- 
vides primarily wireless, sensor-based products for 
seniors and individuals with disabilities to live at 
home safely. 


Sinclair Risk & Financial 
Management adds VP, account exec 


Wallingford independent insurance agency 
Sinclair Risk & Financial Management has an- 
nounced the addition of Stephen Davis as vice 
president of commercial and personal lines and 
Lori Newsome as an account executive on the 
benefits team in Sinclair’s Springfield office. 

Davis will oversee all aspects of the property and 
casualty side of Sinclair Risk & Financial Manage- 
ment’s operations — including managing the teams 
at the company’s four locations: Wallingford and Nor- 
walk, Springfield, Mass., and Naples, Fla. 

Prior to joining Sinclair, Davis was a senior mar- 
keting representative for Utica National Insurance, 
overseeing central and western Massachusetts, 
northern and eastern Connecticut, including Hartford 
County and New Hampshire. 


QU promotes VP for finance, CFO 


Quinnipiac University has promoted Mark 
Varholak to vice president for finance/chief finan- 
cial officer. 

Varholak will oversee all aspects of financial 
management of Quinnipiac’s three campuses, 
eight schools and Division | athletics programs. 

For the past two years, Varholak served as asso- 
ciate vice president for budget and financial plan- 
ning and as a member of the president’s cabinet. 


Cantor Colburn announces 
attorney hires 


Cantor Colburn has hired David A. Burns, 
formerly an attorney at Pratt & Whitney, as coun- 


David A. Burns 


sel in its Detroit office, 
and Alisha K. Taylor, a 
patent attorney with a 
master’s in chemistry, 
as an associate in its 
Harford office. 

Burns concentrates 
his practice on domes- 
tic and_ international 
IP procurement and 
prosecution, transac- 
tions, counseling, and 
strategy development toward the protection and 
enforcement of IP assets. He has more than 16 
years of firm and in-house counsel experience 
with an additional 15 years of professional engi- 
neering experience. 

Taylor’s practice focuses mainly on domestic and 
international chemical and material patent prosecu- 
tion. Her technical expertise is in organic and inor- 
ganic chemistry, including polymer science. 


Steffian Bradley Architects announces 
promotion to senior associate 


Steffian Bradley Architects in Enfield has pro- 
moted interior designer Susan Sclafani to senior 
associate. 

Sclafani has been with SBA for two years and 
has worked in the industry for more than 30 years, 
working in market sectors that include health 
care, civic, hospitality and academic. 


Mintz + Hoke names broadcast 
promotion media assistant 


Avon communications firm Mintz + Hoke has 
added Brett Kaselouskas to the media department 
as a broadcast promotion media assistant. Prior to 
joining Mintz + Hoke, Kaselouskas held internships 
with the daytime television program “The Rachael Ray 
Show” and “Entertainment Tonight” in New York City. 


Aurora Women and Girls Foundation 
announces executive director 


The Aurora Women and Girls Foundation of 
Greater Hartford, which seeks to be a catalyst for 
positive change in the lives of women and girls, 
announced that Veronica DeLandro has joined 
the foundation as executive director. Her role will 
include raising awareness of gender as a lens for 
addressing social and economic issues and lever- 
aging the impact of Aurora’s strategic grant mak- 
ing in the area of college completion. 

DeLandro’s experience includes her most re- 
cent role as executive director for College Summit 
CT, a nonprofit that partners with school districts 
to increase college enrollment rates. 


Wells Fargo names small 
business strategy head for 
Connecticut, NY, Jersey 


Wells Fargo has named Marcus Cobbe its head 
of small-business strategy for the Northeast, which 
includes Connecticut, New York and New Jersey. 

In his new role, Cobbe will work with 461 Wells 
Fargo banks in the region to make small-business 
owners aware of the bank’s products and ser- 
vices. His focus is assisting companies with rev- 
enues of less than $2 million. 

Cobbe has been with Wells Fargo 19 years, 
most recently as district manager in the West 
Palm Beach, Fla., area. 
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Meet this year’s class of 
young professionals 


on September 30! 





Learn about the unique 
journeys, and experiences, 
that have shaped our 
region's young professionals. 
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These individuals are part of an 
outstanding class of upcoming 
business leaders and share a 
commitment to business success, 
personal growth and community 
involvement. Join us for the 40 Under 
Forty awards celebration; this is an 
excellent networking opportunity 
and learning experience for aspiring 
business leaders. i 
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e Date | 
Sentember 30. 2015 Go to www.HartfordBusiness.com/40UnderForty 
P : to see the online profiles and special issue digital edition 
* Time To Reserve your seats for this event: 
5:00pm to 7:00pm Go to www.HartfordBusiness.com and click “Our Events” 
e Location 
CT Convention Center ee CONTACT 
100 Columbus Blvd INFORMATION Amy Orsini 
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$800 for a table of 10 or 860.236.9998 x1 34 
Presented By: Presenting Sponsor: ($95 each and $850 a table 


alter September 23, 2015) 


HARTFORD COMCAST 


tH BUSINESS 











Event Sponsor: Education Leadership Sponsor: Event Partners: In Association With: 
cox Rensselaer Bescon. WB Perfect roreasionats 
A PROMOTION PROFESSIONALS 

& ENTREPRENEURS 


Business” 


www.HartfordBusiness.com August 31, 2015 © Hartrorp Business JOURNAL 17 


HARTFORD BUSINESS JOURNAL 


« 





ealthCare 


EROES 2015 


Recognize a deserving client, coworker, boss, 
friend, spouse or colleague for a job well done. 


Nominate 


now! 


The Health Care Heroes Awards identifies 
outstanding leaders in the health care 


industry who are the epitome of a 


Whether they are companies, doctors, nurses, 
Specialists or managers, join us in recognizing 
those who embody the word “hero” and prove 


their excellence in helping others. 


Nominate at: 


Awards Event: 
Dec. 2, 2015 


Connecticut Convention 
Center, Hartford 


Categories: 


e Advancement in 
Healthcare-Innovation 


e Community Service- 
Advocacy/Policy 


e Corporate Achievement- 
Healthiest Workplace 


e Corporate Achievement- 
Innovation 


“hero.” 


HartfordBusiness.com/Heroes © . weatth care Statt 


e Nurse 
e Physician 
e Volunteer 


NOMINATION DEADLINE: Oct. 6, 2015 
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NONPROFIT PROFILE 
Corporation for Independent Living 


157 Charter Oak Ave., Hartford | ClL.org 





To provide housing for people with disabilities. 


TOP EXECUTIVE 


Kent Schwendy, President/CEO 


Group homes, affordable home 
ownership, construction services, non- 
residential development and property 
management. 


FY 2014 SUMMARY 


2014 2013 
Total Employees 27 24 
Total Assets $4,813,291 $2,907,913 
Total Liabilities $2,939,042 $1,405,924 


Contributions & Grants $1,370,378 $897,059 
Program Service Revenue $5,806,899 $3,970,573 
Investment Income $950 $4,296 
Other $0 $0 
TOTAL $7,178,227 $4,871,928 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $2,589,683 $2,127,783 
Fundraising Fees $0 $0 
Other $4,216,284 $3,318,283 
TOTAL $6,805,967 $5,446,066 
MARGIN $372,260 $(574,138) 


TOP PAID EXECUTIVES (FY2014) 







Base Salary Total Compensation & Benefits 

Martin Legault, President/CEO $219,263 $248,110 

David McKinley, Project Manager $161,204 $186,998 

Maria Green, Secretary $120,774 $148,353 

SOURCE: GUIDESTAR IRS 990 TAX FORM 

= a business leader in the 
< Hartford Mayor ey community and a for- 
< Pedro Segarra . mer Travelers execu- 
o _ Speaks at the } tive, who died from 
< CRIS en Espanol pancreatic cancer in 

launch. 2005. 





CRIS Radio, a Windsor-based radio- 
reading service, recently introduced its new 
Spanish-language streaming service at the 
Toivo Center in Hartford. The launch was 
made possible by funding from the Hart- 
ford Foundation for Public Giving. The 
service, called CRIS en Espanol, is the first in 
the nation to offer an extensive line of audio 
versions of Spanish-language magazines for 
Spanish-speakers who are blind or have a 
print disability, including those with learning, 
physical, emotional or intellectual disabilities. 

e@@e08 

The Ron Foley Foundation, a West Hart- 
ford nonprofit that raises funds for medical 
research for pancreatic cancer, has raised 
more than $1 million this year since its incep- 
tion. The foundation uses funding to promote 
public awareness and education about pan- 
creatic cancer and provides direct financial 
aid to those suffering from the disease. 

The foundation was established in 
2010 in memory of Ron Foley, a respected 





Fidelco Guide Dog 
Foundation has been 
awarded a $20,000 
grant from Reader’s 
Digest Partners for 
Sight Foundation in 
support of its Appren- 
tice Guide Dog Trainer 
Education program. The program is an inten- 
sive three-year program that prepares trainers 
to work with Fidelco’s German shepherd guide 
dogs in-training, and then, through Fidelco’s 
In-Community Placement program, to place 
those guide dogs with men and women who 
are blind and teach them to work as a team. 

eee 

Wheeler’s Health & Wellness Cen- 
ter has been awarded a new access point 
grant as a federally qualified health cen- 
ter by the U.S. Department of Health and 
Human Services, Health Resources and Ser- 
vices Administration. The grant will allow 
Wheeler to expand healthcare services to 
meet the needs of residents of Bristol and 
the surrounding communities. Wheeler's 
award is part of the $169 million investment 
in Affordable Care Act funding to 266 new 
health center sites in 46 states, the District of 
Columbia and Puerto Rico for the delivery of 
comprehensive primary healthcare services 
in communities that need them most. 
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GUIDE! 


Business Gives Back 


Your nonprofit organization seen by 
31,000+ business readers. 


Hartford Business Journal is pleased to bring you the 2015 edition of 
the Giving Guide: Business Gives Back. 





This informative guide highlights nonprofit organizations — including 

the Arts & Humanities, Health & Human Services, Foundations 

and Fundraising — that have a presence in the 61-Town Central 
Connecticut (Greater Hartford) region that are making a difference in 
our community. Nonprofits play a huge role in the region and this guide 
will showcase their missions, progress, governance and many initiatives. 
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2014 covet shown 


giving cut 201. A publication of 
Harvard Pilgrim Health 


Care Foundation 


18 Asylum Stree, Hartford, CT.0610S | 860-787-6985 5] HarvardPilgrim 
Foundation: 93 Worcester Street, Wellesley, MA 02481 | 617-509-9411 HealthCare Foundation 
www.hphc.org/foundation 
OUR MISSION: Created in 1980, The Harvard Pilgrim Health Care Foundation supports 
Harvard Pilgrim's mission to improve the quality and value of health care 
for the people and communities we serve throughout Connecticut, Maine, 
M Hampshire. Since its inception, the Foundation has 
provided more million in grants. 
.e Harvard Pil ABOUT US 
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in Connecticut. So if you're looking for a not-for-profit health plan with a 
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or visit HartfordBusiness.com and click ‘Special Editions’ 
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‘or more information, talk to your Broker, call 877-594-7190 or He 
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INVESTMENT PARTNERS 


Virtus Investment Partners Inc. 


100 Pearl St., 9th Fl., Hartford, CT 06103 | www.virtus.com 


Virtus Investment Partners Inc. is a publicly owned investment | 
manager. The firm primarily provides its services to individual and 


institutional clients. 


Top Executive: George R. Aylward, CEO 


FACT BOX oe 


Industry: Asset Management 

2Q 2015 Revenue: $99.7M 

2Q 2015 Net Income: $9.8M 

Quarterly Profit Change: ($9.7M) 

Cash: $206.6M 

Employees: 410 

Competitors: Affiliated Managers Group 


FMR LLC 
The Hartford Financial Services Group 





TOP INSTITUTIONAL INVESTORS 


| VRTS 114.56 


225,00 


175.00 


” Nov 3 "4 


a ele] Gali '/.\ feds i (- Tome) malelolam-\ere let aad) 


Ticker Symbol: VRTS Stock Price: $114.56 Market Cap: $1.01B 


52 Week Range Price: $103.24-$227.29 Outstanding Shares: 8.91M 





CORPORATE SUITE 


Holder Shares % Stake Stock Non-equity 
Pa inne ay er errr Cree Ne WN cere ars re viet MT nn Seng eran OL Nene Ee vecutile Title Salary Borie AWarde ioeentive Total 
FMR LLC 969,560 10.88 Este VSsac erste ste Polat ale Ws cetera eae vals ro es Sleravs ste voy Sarees eL es 1s Tone REST o Ts PETONE PETS ToveNS oe Olt Cee arate ves Tose SPST eievS Pe aca Teva rsTEA Coe ovate Cons are Lee SH oe eis icteye seleeuz re sesaverrcis oleic tevihore oto teveyrsoare tei ctevate elias foicssetre state tosutere ie catste a?svere ive ovens ote cig creveverarons orci rossiarersTareie a/siste tare vare rete 1tckeyavararorster ste orsinr oe eisrors al svenssaicietes choiote ators latices isle nistare icine mishe martcieeaniolere ie cietsverer neieictets 
George R. Aylward President/CEO $541,667 $0 





Vulcan Value Partners LLC 


506,119 
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Best Places 
TO WORK IN 


Sign Up Soon 
Comm ol-mere) alsj(e(o]q-1eb 





Deadline: 
October 2, 2015 






$2,000,000 $4,500,000 $7,055,714 





EVP/CFO $0 $300,000 


$1,845,000 $2,509,047 


Michael A. Angerthal $350,000 





Your company could 
be recognized! 


Find out if you are one of the 
State’s best places to work! 


To be eligible for consideration, companies must meet the following criteria: 
Be a for-profit or not-for-profit business or government entity 

Be a publicly or privately held business 

Have a facility in the state of Connecticut 

Have a minimum of 15 employees working in the state of Connecticut 
Must be in business a minimum of 1 year 


Go to www.bestplacestoworkinct.com for complete details. 


Assessments are conducted by Best Companies Group — an independent research 
firm specializing in identifying and recognizing great places to work. Upon completion 
of the assessment process, all participating companies will receive an Employee 
Feedback Report which details the results of their specific Survey. 
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Register your company at: Www.bestplacestoworkinct.com 
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As atop 10 U.S. bank, Capital One® has the financial strength 
and experience to customize solutions that are tailored to your 
business. Our responsive team of commercial bankers thinks 
ahead, utilizing their resources and expertise to keep your 
business moving forward. 


CONTACT US 

Scott Bognar, SVP & Market Manager 
New England & Mid-Hudson Region 
Scott. Bognar@capitalone.com 
917-613-0294 


Subject to credit approval. Additional terms and conditions apply. Source: SNL Financial 
4/30/2015. Products and services are offered by Capital One, N.A., Member FDIC. 


capitalone.com/commercial 
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BUSINESS 


PROFILES 


elcome to this year’s edition of 

Business Profiles, a special spon- 

sored section of the Hartford Busi- 
ness Journal featuring advertorial articles that 
are provided by the individual companies. In 
this year’s publication of Business Profiles you 
will read about companies who have a success- 
ful and growing business serving the needs of 
our community as well as a passion and a heart 
for what they sell or provide. The profiled busi- 
nesses have made the time and investment to tell 
you, our readers, their stories. These stories will 
give you a profile of what they do, describe their 
different proud offerings, and feature the people 


that make their organization a successful one. 


HBJ Business Profiles is a special sponsored section of the 
Hartford Business Journal featuring advertorial articles that 
are provided by the individual companies. 


www.HartfordBusiness.com 


SPONSORED SECTION HBJBUSINESSPROFILES 


CO-COMMUNICATIONS 


PR & Marketing Are 
Vehicles to Help Achieve 
Business Goals 


COX BUSINESS 


Providing local business 
with telecommunications 
solutions since 1999 


DJ PAULIE 
BROADCASTING LLC 


A Professional DJ for Your 
Next Event and Much More 


#1 DJ On The Internet 
ane Du Paulie 


HARVARD PILGRIM 
HEALTH CARE 


We’ve gotcha covered, 
Connecticut! Harvard Pilgrim 
Health Care is not just here for 
good. We’re here for great. 





IN PRINT & ONLINE 


View & share this publ -adigital edition! 


Goto HartfordBusiness.com, 
& click on the-Special Editionsatab 
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The Co-Communications team recently participated in the Westchester Corporate FunRun 5k. 


SPONSORED SECTION 


PR & Marketing Are Vehicles to Help Achieve Business Goals 


enough. The dynamic team of 15 — which includes 

former journalists, content specialists, public rela- 

tions professionals, inbound marketers, social media spe- 

cialists and brand strategists — prides themselves on tying 

public relations and marketing to clients’ business goals 

and leveraging these vehicles for a positive organizational 
impact. 

“Good enough’ isn’t in our vocabulary,” Jessica Lyon, 

Executive Vice President and COO, Co-Communications, 

said. “When clients entrust us with building and marketing 


A t Co-Communications, raising awareness is never 


Among the things that make Co-Communications unique 
is its collaborative culture which stems beyond the agency's 
walls and into its relationships with clients and partners. 


their brands, we take that very seriously. We want our cli- 
ents to be raving fans and that means delivering campaigns 
and concepts that can generate measurable results.” 

During its nearly two decades in_ business, 
Co-Communications has helped clients tackle a wide- 
range of business challenges including launching new 
products and services in highly competitive markets, 
communicating with stakeholders about mergers and 
acquisitions, cultivating new leads, and more. The team is 
always looking for creative and compelling ways to pack- 
age clients to help set them apart from their competition 
and bring them closer to their audiences. Everything the 
agency does is custom-tailored to best meet the individual 
client’s needs and maximize their investment. 
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Regardless of the client’s industry or the scope of work, 
Co-Communications starts every engagement by making 
sure the key strategic drivers necessary for success are in 
place. In many instances, this means conducting research, 
including gathering insights from key stakeholders. This 
data helps to not only inform the direction and voice of the 
agency’s campaigns, but helps clients to strengthen rela- 
tionships with their stakeholders. It also impacts the mes- 
saging, imagery and channels Co-Communications lever- 
ages when implementing PR and marketing campaigns. 

Among the things that make Co-Communications 
unique is its collaborative culture 
which stems beyond the agency’s 
walls and into its relationships 
with clients and partners. The 
team believes that two heads are 
always better than one, that great 
outcomes are rooted in strong 
collaborations and that clients 
aren't just clients — they’re part- 
ners. This philosophy has allowed 
the agency to grow from one office 
to three and create several long- 
standing client relationships, some of which date back to 
the agency’s founding in 1997. 

“For our agency, great client relationships are great 
partnerships. Our goal is for clients to perceive us as an 
extension of their teams,” Lyon said. “We are deeply invest- 
ed in the success of each and every one of our clients and 
the investment we make in building strong client relation- 
ships plays an integral role in helping us to consistently 
deliver results that exceed expectations.” 


Co-Communications is a full-service marketing and public 
relations agency serving b2b and b2c companies, as well 
as nonprofit organizations, with offices in Farmington, 
Conn., Westchester County and New York City 


Co-Communications 


Locations: 2 Forest Park Drive, 
Farmington, CT 06032 


332 E. Main Street, 
Mount Kisco, NY 10549 


60 E. 42nd Street, 40th floor 
New York, NY 10165 


Phone: 860-676-4400 
Web Site: www.cocommunications.com 


Twitter: @CoCommPR 

LinkedIn: Co-Communications, Inc. 
Facebook: Co-Communications 

Blog: http://info.cocommunications.com/blog 


Number of Employees: 15 


Top Executives: Stacey Cohen, President & CEO; 


Jessica Lyon, Executive Vice President & COO 


Product or Service: Integrated Marketing 
Communications 


Year Founded: 1997 


CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 
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Cox Business Connecticut Team: (Seated Left to Right) John Crouse, Doug Barber, Jonathan Johnson; (Standing Left to Right) Lucille Morris, Yvette Collins, Suzette Roberts, Kim Procaccini. 


Cox Business, providing local business with telecommunications solutions since 1999 


and data services for a broad range of businesses, 
including healthcare providers, higher education, 
financial institutions and governmental offices. All Cox 
Business services are delivered over the carrier-class, fully- 
owned and managed, multi-gigabit Cox network, ensuring 
the highest levels of security, quality, redundancy and reli- 
ability. Cox Business’ significant network investment in the 
state is one of the reasons the company has been consis- 
tently recognized for its leadership among small/midsize 
business data service providers. 
We offer fully hosted and managed advanced voice ser- 
vices, cloud-based services, SIP trunking and much more, 


C ox Business provides Connecticut with voice, video 


Customers experience the convenience of working 
with one local account team — 24 hours a day — 
for all of their business telecommunications needs. 


enabling various enhanced capabilities for businesses of all 
sizes. These include unified messaging, disaster recovery 
and flexible call routing via a user-friendly web-interface. 
VoiceManager IP Centrex is an advanced cloud-based hosted 
VoIP phone system, delivering business-grade voice service 
over our private network. With its flexibility, it eliminates 
the complexity of traditional PBX or key systems and unites 
your entire business with asingle communications platform. 

Cox Business received the highest ranking in J.D. Pow- 
er’s 2014 U.S. Business Wireline Satisfaction Study. 

We also continue to expand our service offerings beyond 
traditional voice, video and data products to provide cus- 
tomers with a full-service solution that meets the demands 


www.HartfordBusiness.com 


of today’s business environment. Online data backup, secu- 
rity, web hosting, colocation and server protection services 
have been developed with our customers’ evolving needs 
in mind, especially with regard to disaster recovery. Our 
ability to provide premier-class redundancy and capacity 
affords its customers piece of mind in times of crisis. 

Customers experience the convenience of working with 
one local account team — 24 hours a day — for all of their 
business telecommunications needs. Whether the business 
has alarge in-house IT team or no on-site resources, we part- 
ner with our customers to ensure communications systems 
are optimized to support business operations, even beyond 
the demarcation point. Cox Business has gone from being a 
service provider to an integral part of the 
companies it serves. 

Cox Business is the commercial ser- 
vice division of Cox Communications, 
a multi-service broadband communica- 
tions and entertainment company with 
approximately 6 million residential and 
business customers nationwide. Cox 
began providing business services in 1993 
and opened its Northeast Operations in 
1999, with a local team led by industry 
veteran Ross Nelson, vice president of Cox Business. 

Since the inception of Cox Charities in 2001, Cox Com- 
munications has presented more than $5 million in Cox 
Charities grants and in-kind support to more than 130 non- 
profit organizations focusing on children and educational 
initiatives in Connecticut and Rhode Island. 

Cox Conserves is a company-wide initiative to reduce 
our carbon footprint by 2017. Cox has implemented a range 
of programs that reduce energy use and promote sustain- 
ability, including the recycling of customer premise equip- 
ment, the use of hybrid vehicles in our fleet and the com- 
posting of food and materials from the cafeteria, which 
serves more than 625 meals per day. 


Cox Business 


Address: 170 Utopia Road, 
Manchester, CT 06042 


Phone: 860-432-6000 
Web Site: www.coxbusiness.com 


Number of Employees: 1000 + employees 
(New England Region ) 


Top Executives: Jay Allbaugh, Senior 

Vice President and Region Manager, Cox 
Communications; Ross Nelson, Vice President, 
Cox Business 


Product or Service: Telephone, Data, TV, 
Data Center and Wi-Fi Solutions for businesses 


Year Founded: 1999 (New England region) 


Business’ 
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Pictured above, clockwise from top left: Wild Wilson with staff members; Over the years DJ Paulie has received over 100 Gold & Platinum Record Awards for Producing & Promoting Hit Songs; Producer Andy gets ready for an 
event; DJ Paulie entertains the crowd with an interactive game at a recent Hartford Business Journal ‘Best Places To Work in CT’ event; A professional display and continuous music kept the energy going at the 2015 CT 
Business Expo at the Connecticut Convention Center featuring internet personality Mark Gardella from Youshook.com. 


DJ Paulie — A Professional DJ for Your Next Event and Much More 


D 


J Paulie is the #1 DJ on the Internet today. Every 
week that phrase gets echoed by Major Recording 
Artists, Radio & TV Networks, Newspapers and by 
Top Online Blogs. DJ Paulie.com is ranked in the Top 1% 
in Popularity not only here in the US but Worlwide as well. 

DJ Paulie’s Internet Radio Show on YouShook is heard 
by countless faithful fans worldwide. The show consists 
of an unique blend of comedy, celebrity interviews, as 
well as the hottest hits of tomorrow. The “Captain Of New 
Media” never seems to let his listeners down. 

The DJ Paulie Show at www.YouShook.com is heard 
by over 5 Million listeners every month. This includes 
visits to the web site and the countless restaurants, hotels 
and other businesses that stream the show from their 
locations worldwide. 





Whether performing at an event for 10 or 10,000 DJ Paulie 
always gives 200% of himself for the people attending. 
“| care about my supporters, without them | am nothing.” 


Accomplishments to Date: On Air Personality, Mobile 
Entertainer, Producer, Published Songwriter, Studio 
Musician, Talent Scout, to name just a few. 

Countless celebrities and various voting polls 
continuously rank DJ Paulie as being the #1 DJ on the 
internet time after time. 

DJ Paulie On The Road: wedding publications & websites 
name DJ Paulie not only the Best CT Wedding DJ but also in 
the US. He has entertained brides & grooms from coast to 
coast at hundreds of weddings throughout his career. 

Sold out appearances in various Clubs & venues 
include NY, Boston, Miami, LA, Chicago, Vegas and where 
it all began Hartford, CT. 

What’s the secret to Paulie’s success? Simply put ... He 
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loves what he does. Whether performing at an event for 
10 or 10,000 DJ Paulie always gives 200% of himself for the 
people attending. “I care about my supporters, without 
them I am nothing.” 

DJ Paulie has approx. 200,000 Real Followers on 
Twitter under the user name @djpaulie. “No matter how 
busy I am I will find time to read what my followers are 
saying to me and I'll always follow them back to show I 
care about them.” 


Producer Andy 

The man of many talents is what Producer Andy is 
known as. Here are a few. 

e Host of the highly acclaimed Rock CountDown Show 
he has been coined as being one of the best sources for the 
latest Rock N Roll music & lots of interesting 
facts about the artists that he plays. 

e DJ Paulie has often called Producer 
Andy the ‘backbone’ of The DJ Paulie Show. 
Not only is Andy the Producer as his name 
implies but everyone seems to agree that he 
is the ‘King of Production’ off the air too. 

e Weekends you'll find Andy performing 
at private functions throughout New England and beyond. 
You will hear not only Rock music but every other genre of 
music as he mixes it up all night long. 


Wild Wilson 

The name Wild Wilson fits the Wildman perfectly. Paulie 
calls him the wild and crazy one appearing on the YouShook. 
com staff. There is never a dull moment when he is around. 

e Every month Wild Wilson hosts the ever popular 
Rocks And Swings Show. He carefully blends just about 
all styles of music along with his unique sense of humor. 
As if that wasn’t enough ... be sure to check out WWS as 
the Wildman showcases quite an unusual collection of 
International songs from around the globe. 





DJ Paulie Broadcasting LLC 


Address: 83 Songbird Lane, 
Farmington, CT 06032 


Phone: 860.836.4466 

Email: djpaulieshow@gmail.com 
Web Site: www.YouShook.com 
Twitter: @djpaulie 


Number of 
Employees: 23 Full & Part Time Worldwide 


Top Executives: President DJ Paulie; Producer 
Andy; Webmaster Jim; Road Manager Mark 
Gardella; Kim H; Wild Wilson; Jimmy K; 

Smiling Phil 


Product or Service: Internet Advertising 
including Audio, Video & Banner Ads. MC & 
Entertainers for Private and Public Events 


Year Founded: 2001 
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Pilgrim Health Care Foundation; Kola Akindele of Hartford Hospital; Karen Voci, President, Harvard Pilgrim Health Care Foundation; Yvette Meléndez, Vice President of Government and 
Community Alliances for Hartford Hospital; Jose Ortiz, President and CEO of Hispanic Health Council; and Martha Page, Executive Director of Hartford Food System. 


We've gotcha covered, Connecticut! 


Harvard Pilgrim Health Care is not just here for good. We're here for great. 


really enjoyed building relationships and cultivating 

partnerships with businesses and the community 
at large. Along the way, we’ve created a comprehensive 
network of the state’s top doctors and hospitals. 

As New England’s largest regional health plan, 
Harvard Pilgrim is proud to bring Connecticut’s employers 
and their employees an attractive alternative. And as alocal 
not-for-profit health services company with more 
than 45 years of experience, we're sharply focused on 
improving the quality and value of health care for the people 
of Connecticut. We make that happen by offering innovative, 
customized solutions delivered with exceptional service, 
while improving outcomes, reducing costs and providing a 
better care delivery experience. 

Harvard Pilgrim has been well-recognized for outstanding 
quality, as we’ve been consistently ranked among the 
nation’s highest-rated private health plans.* 

We offer a wide range of coverage options, including 
cost-saving consumer-driven plans and comprehensive 
plans for self-insured organizations. Plus, we have 
innovative yet simple-to-understand plans like our Open 
Access HMOs, PPOs and a PPO featuring three free PCP 
visits. And when employees live and work in different parts 
of the country, employers can turn to Harvard Pilgrim for 
national coverage solutions. 

Harvard Pilgrim has long been recognized for 
leadership and innovation in prevention and disease 
management. Whether it’s through online tools or working 
with a personal health coach, members can count on our 
resources to help them make healthier lifestyle decisions. 
Care management programs and dedicated nurse care 
managers also support members dealing with chronic and 
complex conditions, helping to minimize complications and 
improve their well-being. 


S ince we arrived in downtown Hartford in 2014, we’ve 


Our commitment to improve the health and well-being of 

our members also includes: 

e Online tools and resources to help members find 
the information they need and make the most of 
their plan 

e Our innovative EatRight Rewards program, which 
rewards consumers who buy healthy foods at the 
grocery store 

eOur Your Member Savings program, which enables 
members to save on eyewear, fitness clubs, diet 
programs, dental care and much more, including up to 
$150 fitness reimbursement 


We invest in the community through the Harvard 
Pilgrim Health Care Foundation, which supports our 
mission by providing the tools, training and leadership to help 
improve health. Since its inception in 1980, the Foundation 
has granted nearly $133 million in funds throughout New 
England. In 2014, it awarded nearly $2.9 million in grants to 
710 nonprofit organizations in the region. In 2014, our grant 
investments to Connecticut non-profit organizations totaled 
nearly $70,000 and included: 
e Kids’ cooking classes with Billings Forge Community 
Works and the Boys & Girls Club of Asylum Hill 

e The Farm-Based Wellness Program at New Haven 
Farms (as featured in the New York Times) 

e A year-round mobile produce market in partnership with 
Hartford Food System and Hispanic Health Council 


In addition, we sponsor the Harvard Pilgrim 
Middletown Half Marathon and Legends Road Race, 
which benefits the Amazing Grace Food Pantry. 

Thanks for making us feel right at home, Connecticut — 
were proud to be part of your communities and to serve your 
health care needs. 


*NCQA’s Private Health Insurance Plan Rankings, 2011-15, HMO/POS/PPO. NCQA’s Health Insurance Plan Rankings 2010-11 — Private. U.S.News/NCQA 
America’s Best Health Insurance Plans 2005-2009 (annual). America’s Best Health Insurance Plans is a trademark of U.S.News & World Report. NCQA The 


State of Health Care Quality 2004. 


Harvard Pilgrim Health Care includes Harvard Pilgrim Health Care, Harvard Pilgrim Health Care of Connecticut and HPHC Insurance Company. 


www.HartfordBusiness.com 


Harvard Pilgrim Health Care 


Address: City Place Il 185 Asylum Street, 
2nd Floor, Hartford, CT 06103 


Phone: 860-757-6900 

Fax: 860-757-6901 

Website: www.harvardpilgrim.org 
Twitter: @HarvardPilgrim 

Facebook: Facebook.com/HarvardPilgrim 
Number of Employees: 1,360 


Top Executives: Eric Schultz, President & CEO; 
Vin Capozzi, Sr. VP, Sales and Marketing; 
Charley Goheen, Chief Financial Officer; 

Bill Graham, Sr. VP, Policy & Government Affairs; 
Cynthia Ring, Chief Human Resources Officer; 
Tisa Hughes, Chief Legal Officer; Pranav Mehta, 
Sr. VP, Products & Business Planning; Deborah 
Norton, Chief Information Officer; Beth Roberts, 
Sr. VP, Regional Markets; Michael Sherman, 
Chief Medical Officer; Rick Weisblatt, Chief of 
Innovation and Strategy; Karen Young, VP & 
Chief Inclusion Officer 


Product or Service: PPO and HMO plans; 
consumer-directed plans with health savings 
account, health reimbursement arrangement 
and flexible spending account options; 
comprehensive self-insured plans; national 
plan solutions for customers with employees 
across the country; and group retiree plans. 


Year Founded: 1969 


Harvard Pilgrim 
HealthCare 
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EDITORIAL 


State should repeal 
unitary reporting tax 


tate policymakers’ short-sightedness was on full display last week when Gov. 


Dannel P. Malloy publicly admitted that he and his so-called economic devel- 


opment team were forced to offer General Electric an assistance package to 


maintain their corporate headquarters in Fairfield. 


GE is holding Connecticut hostage by threatening to leave the state following anoth- 


er wave of tax hikes enacted by the Democratic-controlled legislature. New York, Geor- 


gia, Indiana and Texas are among the states wooing the energy conglomerate. 


GE’s future in Connecticut is a big story, but represents just another chapter in 


the sad saga of Connecticut’s economic decline. Connecticut’s poor business climate 


and unstable financial position has left the state permanently vulnerable to corporate 


raiding. At stake right now is GE’s 5,700 
Connecticut jobs and the $14 billion the 
company says it spends in the state, sup- 
porting 65,000 suppliers. No doubt, lower- 
cost states smell blood in the water and 
the Malloy administration will be forced 
to negotiate with other major employers 
in the months and years ahead as they 
demand incentive packages to maintain 
Connecticut jobs. 

Malloy and the legislature have no one 
but themselves to blame. Continuing to 
rely on tax increases to fund state gov- 
ernment has proven time and time again 
to be detrimental to the state’s economic 
fortunes. What’s worse in GE’s case, is 
that the Fairfield company — along with 
other major Connecticut corporations 
— warned Malloy and the legislature 
that adopting the unitary reporting tax, 
which places a levy on companies with 
multi-state operations, would make them 
consider fleeing the state. 

Senate Majority Leader Martin Looney 
(D-New Haven) and other Democratic 
leaders tried to call GE’s bluff, arguing 
that every other New England state has a 


> Connecticut, which 
has long been known 
as a high-cost state, 
needs every 
competitive advantage 
it can leverage to 
retain and attract 
businesses. Being the 
only New England state 
without a unitary tax 
wasn’t a bad thing. It 
was a Selling point to 
business decision- 
makers. 


unitary tax and that Connecticut was simply following suit. Unfortunately, that argu- 


ment is short-sighted and underscores lawmakers’ inability to comprehend how to 


create a business friendly environment. Connecticut, which has long been known asa 


high-cost state, needs every competitive advantage it can leverage to retain and attract 


businesses. Being the only New England state without a unitary tax wasn’t a bad thing. 


It was a selling point to business decision-makers. 


GE obviously wasn’t bluffing and if Malloy caters to their demands and offers the 


company tax breaks or other incentives it will end up offsetting some of the new rev- 


enue that will be raised through the unitary tax. Meantime, Connecticut residents and 


other businesses will be forced to absorb an additional tax burden. 


Rather than placate to one company’s demands, the legislature should repeal the 


unitary reporting tax and trim the lost revenue from the budget. | 


What is your preferred 
financial institution? 


To vote, go online to HartfordBusiness.com. 


28 HartrorD Business JourNAL ® August 31, 2015 


Last week’s poll results: 
Are you worried technology 
will one day displace your job? 


13.3% Yes 
86.7% No 





OTHER VOICES 


Leadership of next 
administration key to 
Hartford's future success 


By 0z Griebel 
he 2016 mayoral and city council elections 
T represent aseminal moment in Hartford's 
political history and will require the city’s 
businesses, education and healthcare institu- 
tions, and residents to coalesce with the Novem- 
ber winners around a comprehensive agenda 
that drives the economic and revenue growth 
fundamental to the Capital City’s quality of life. 
As a representa- 
tive of the private 
sector, the Metro- 
Hartford Alliance 
recognizes our 
responsibility to 
work closely and 
collaboratively with 
November’s — win- 
ners to eliminate the 
impediments to the 
city’s ability to capi- 
talize fully on the 
significant federal, state and private invest- 
ments of the past 15 years. The election by 
voters of competent and energetic leader- 
ship in November will be the first and most 
important step in galvanizing the sustained 
commitment of all parties to such an agenda. 
The Alliance respectfully raises the fol- 
lowing issues as fundamental to Hartford’s 
future success: 
Public safety: 
The safety of resi- 
dents, businesses 
and visitors in all 





> The safety of residents, 
businesses and visitors in 


Relationships with CRDA and CRCOG: 
The city’s administration must have a fully 
engaged and constructive working relationship 
with the Capital Region Development Author- 
ity, which oversees more than 1,000 new units 
of housing, the relocation of a UConn campus 
to Hartford, and the renovation of the XL Cen- 
ter. A similarly effective relationship with the 
Capital Region Council of Governments is vital 
to identifying regional approaches necessary 
to controlling growth in the cost and improv- 
ing the quality of municipal services. 

Downtown North development: The new 
administration must work with the Hartford 
Stadium Authority to ensure that the repay- 
ment of the authority’s bonds issued to fund 
the construction of the minor league stadium 
do not increase the city’s operating budget. 

The Alliance has consistently empha- 
sized this critical point as well as the 
equally important principle that the sta- 
dium must be the successful catalyst to 
completing the Downtown North devel- 
opment as approved by the city council 
earlier this year. If completed, the DoNo 
development will provide a critical link 
between the downtown and the north end, 
spur additional economic activity, increase 
amenities for residents and visitors, and 
integrate with the highly valued goals and 
accomplishments of the iQuilt initiative. 

Education: The 
future of the city and 
the region depends 
to a large degree 
on Hartford’s high 


neighborhoods must school students grad- 
remain the top prior- . uating with the skills 
ity of the next admin- all neighborhoods must necessary to pursue 
istration with that . ae higher education 
priority manifested remain the top priority of and quality employ- 
in the adequate staff- ment opportunities 


ing of an effective 
community policing 
program. Similarly, 
the administration 
and the police chief 
must continue to 
engage private-sector 
support of valuable 
neighborhood _ pro- 
grams like PAL and 
Project Longevity. 

Property tax 
and grand list growth: The new admin- 
istration must adopt the recommendations 
set forth in the report of the 2014 Tax Task 
Force, the most recent in a series of task force 
reports that collect the proverbial shelf dust. 

Such implementation will begin the 
long overdue reformation of an antiquated 
tax structure that continues arbitrary and 
unproductive property classifications that 
unfairly punishes motor-vehicle owners, 
and, most importantly, that precludes pri- 
vate-sector investment without significant 
public subsidies. Action must be taken to 
abolish this threefold combination that has 
produced a steadily declining grand list, a 
diabolical mill rate, and an unsustainable 
burden on commercial property owners of 
all sizes — property owners who serve as the 
city’s primary employers. 


the next administration with 
that priority manifested in 
the adequate staffing of an 
effective community 
policing program. 


and to contribute 
to the region’s civic 
infrastructure. 

That graduation 
goal requires that 
the administration, 
school board and 
superintendent, and 
organizations such as 
Achieve Hartford and 
the Hartford Con- 
sortium of Higher 
Education, continue to work together to accel- 
erate the pace of reform that has produced sig- 
nificant gains in closing the performance gap 
between city and suburban students. 

The Alliance applauds all those respon- 
sible for the past 15 years of improvements 
in the city’s economy and quality of life. At 
the same time, we remain eager to work 
with a mayor and a city council recommit- 
ted to fulfilling our fiduciary responsibility 
to ensure that those improvements produce 
an ever-stronger Hartford region. As the 
city’s voters go to the polls on Sept. 16 and 
Nov. 3, we urge them to elect those individu- 
als who will provide the leadership neces- 
sary to attain that goal. i 
Oz Griebel is president and CEO of the 
MetroHartford Alliance 
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TALKING POINTS 





By Andrea Obston 


udos to Subway for handling the 
Jared Fogle crisis the way it should 


be. Because of their clear-head- 
ed and sensible approach to the circus 
around Fogle’s guilty plea, they are laying 
the groundwork to 
move past the crisis. 

Here are the les- 
sons from that crisis 
that apply to all busi- 
nesses going through 
a similar tough 
situation: 

1. Develop and 
stick to a simple 
statement that sep- 
arates your path 
from that of the 
offender and indicates that you are going 
back to business. Subway did exactly that. 
Here’s how I would have written it: “Sub- 
way has ended its relationship with Fogle 
and is focusing its energies on delivering 
quality, healthy fast food.” 

By the way, I purposely added his last 





BIZ BOOKS 


name to this statement to make the rela- 
tionship seem more formal. One name — 
Beyonce, Sting, Oprah — gives a sense of 
intimacy we'd rather avoid here. 

2. Stay away from long, heart-felt com- 
ments on the charges, no matter how dis- 
turbing they are. Once you jump into “We 
are shocked and saddened by ... ” you put 
yourself in the middle of the story. Save 
your outrage for meetings with colleges 
and friends. 

Subway’s Facebook post on the day Fogle 
appeared in court nicely straddles the line 
between concern and moving on: “Jared 
Fogle’s actions are inexcusable and do not 
represent our brand's values. 

We had already ended our relationship 
with Jared.” 

3. Help franchisees get back to business. 
Subway’s 21,000 franchisees are the face of 
the company to its customers. Give them 
one, simple phrase that gets them to and 
through the crisis. 

Make sure they understand that it’s 
counterproductive to talk about the shock- 
ing nature of the charges, even if custom- 
ers bring them up. 


subway will survive Jared embarrassment 


> Subway’s Facebook post on the day Fogle appeared in 
court nicely straddles the line between concern and 
moving on: ‘Jared Fogle’s actions are inexcusable and 
do not represent our brand’s values. We had already 
ended our relationship with Jared.’ 


No outrage. No details. Back to making 
sandwiches. The phrase can go something 
like this: “Subway has ended its relation- 
ship with Jared Fogle. What kind of veggies 
would you like on your foot-long?” 

4. Continue putting news out on your site 
and in social media that reminds people of 
what you do. 

Subway’s site has news about them 
breaking a Guinness World Record for the 
most people making sandwiches simultane- 
ously; a piece on the company receiving an 
“A” from the “Eat This, Not That” report; and 


Entrepreneur naming them as one of the top 
franchisers for veterans. Perfect! 

While the circus surrounding Fogle’s 
guilty plea was fast and furious, with wall-to- 
wall media coverage of his fateful trip down 
the court house steps, I expect the sound and 
light show to end as quickly as it began. 

Subway will be back to doing what they 
do best without a hitch: asking us if we'd like 
guacamole with that. Bi 
Andrea Obston is president of Andrea Obston 
Marketing Communications in Bloomfield. 


Tips for managing the ups and downs of entrepreneurism 


of Resilient Entrepreneurs, 

Innovators and Leaders” by 
Faisal Hoque and Lydia Dishman (Moti- 
vational Press, $19.95). 

There’s no such thing as an overnight 
success. Entrepreneurial dreams are 
always in “immediate, clear and present 
danger of demise.” Finding the upside 
when you're upside down 
requires resilience. 
Through stories of entre- 
preneurs, the authors iden- 
tified 27 resilience prac- 
tices. Here’s some of what 
you ll learn: 

1. “I am caring for 
myself.””,. When youre on 
the downside, it’s easy to 
“blame oneself, feel sorry, 
and/or put oneself down.” A 
self-inflicted pity party makes 
it difficult to realize that you 
can make things work. Think 
about what you do have going 
for you; connect thoughts and actions to 
them, and forge ahead. 

4. “I am able to guide my destiny.” 
Risk comes with every new venture. 
Worrying about what’s around the cor- 
ner won't help you through today. Nor 
will playing “shoulda coulda” relative to 
past decisions. Learn from what’s hap- 
pened. Today’s decisions drive tomor- 
row’s results. 

13. “Thave a circle of support.” Turn “I” 
into “We.” People who count on you are 
also those you can count on. Your family, 
friends, employees, other stakeholders, 
etc. have vested interests in your idea’s 
success. They provide valuable resources 


4 S urvive to Thrive — 27 Practices 


of Resilie 
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as sounding boards, advisors 
and cheerleaders. 

16. “I have to commit to 
give it my all.” Intention isn’t 
enough. When you throw a 
ball, aim determines direc- 

tion; the momentum of your 

follow through determines 
velocity. When your com- 
mitment wavers, you always 
lose momentum. 

The commitment isn’t 
just to your business; it 
involves your personal life, 

too. You have to balance your 
time so your circle of support remains com- 
mitted to you. 

27. “Ican meditate.” Research shows that 
meditation can reduce anxiety, promote 
well-being and increase self-awareness. 
Think of meditation as a “gym membership 
for your mind.” There’s an app that teaches 
you how; check out headspace.com for a 
free trial. 

Speaking of apps: Resilience requires 
reminders. Check out the authors’ free app 
at app.survivetothrive.pub. 

e@@e0@8 

“Meetings Matter: 8 Powerful 
Strategies for Remarkable Conversa- 
tions” by Paul Axtell (Jackson Creek 


premeurs: 
d Leader® 





> Risk comes with every new venture. 
Worrying about what's around the corner 
won't help you through today. 


Press, $24.95). 

Who hasn't complained about meet- 
ings that take time away from meaning- 
ful work? Axtell believes that, if struc- 
tured properly, meetings drive outcomes 
because they present a venue for air- 
ing various perspectives and sharing 
information. 

Of his eight strategies, I 
believe one, two and four are 
critical: 

1. “Choose the perspec- 
tive: This matters.” Prepa- 
ration and attitude drive 
results. Both are in your 
control. When you come 
to a meeting as an owner, 
your preparation and atti- 
tude differs from that of 
a participant. When pre- 
paring, think about what 
you can do to make the 
meeting more successful. Your prepa- 
ration should include talking to others 
about what they may gain from the meet- 
ing. It’s a subtle way to get them on the 
owner page. 

2. “Master effective conversation.” 
People want to be heard. Listening with- 
out interrupting spurs conversation. How? 
It shows youre paying attention to what’s 





Meetj Nes 
Ma tter 


Powerful 
Strategies 
Or Remarkah le 


Onversg tion 5 


Paul Axtell 


being said. Three little words, “tell me 
more,” build a conversation. When people 
know their input has value, they’ll become 
Owners, not participants and prepare 
accordingly. 

When you do speak, remember: “You 
are responsible not only for what you 
say, but for how it is received.” Forget “T’; 

think “we” as you frame what you're 

going to Say. 

4. “Decide what matters 
and who cares.” This deals 
with meetings you sched- 
ule. The agenda should only 

include items that require 

group attention. 

Parse out the time for the 
agenda topics. Stick to the 
timetable; if you don’t, some 
items that need to be discussed 

will get short shrift. 

Invite only those who are most 
affected by the agendaitems. This 
ensures their attention to preparation. 

Key takeaway: Pay particular atten- 
tion to the “Speaking Checklist” and 
“Conversational rules to master” in 
appendix D. | 





Jim Pawlak is a nationally syndicated 
book reviewer. 
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EASTERN RECEIVES NATIONAL RECOGNITION 
AS AN OUTSTANDING WORKPLACE 


For the sixth time in the past seven years, Eastern Connecticut State 
University is one of the nation’s Great Colleges to Work For, according 
to the Chronicle of Higher Education. Of the 281 institutions participat- 
ing this year, Eastern was one of only 42 schools named to the pro- 
gram’s honor roll. 


Eastern was recognized for its collaborative governance; professional/ 
career development programs; compensation and benefits; facilities, 
workplace and security; job satisfaction and support; confidence in 
senior leadership; supervisor/department chair relationships; employ- 
ee respect and appreciation; and tenure process for faculty. 





The Great Room of Providence College Ruane Center of Humanities. 


S/L/A/M COLLABORATIVE’S PROVIDENCE 
COLLEGE PROJECT WINS AWARD 


The Providence College Ruane Center of Humanities, designed by 
The S/L/A/M Collaborative in Glastonbury, won the Palladio Award 
during the Traditional Building Conference, making it the fifth award 
received for this project. 


The new three-story, 63,000-square-foot building is comprised of three 
distinct areas including an illuminated tower entrance acting as a bea- 
con for the campus community; a centrally located teaching area with 
two large halls for lectures and presentations; two medium-sized class- 
rooms; 12 smaller seminar rooms; faculty offices, work rooms and con- 
ference spaces that provide headquarters for multiple departments. 


BARNUM FINANCIAL GROUP EXECUTIVE 
RECOGNIZED FOR COMMUNITY OUTREACH 


Barnum Financial Group’s Managing 
Director Paul Blanco has received the 
Industry Elite Award for Community 
Outreach from National Underwriter, a 
leading publication covering the financial 
services industry. 


Blanco and his wife, Mindee, also a 
Barnum executive, started the 
Foundation for Life in 2006 to give 
Barnum employees an opportunity to 
support a range of charities in numerous 
communities. The foundation also sponsors the Bikes for Kids pro- 
gram, which donates hundreds of new bicycles and helmets annually 
to underprivileged children. 





MIDSTATE MEDICAL CENTER’S BARIATRIC 
SURGERY PROGRAM ACCREDITED 


MidState Medical Center’s bariatric surgery program has 
achieved Comprehensive Center accreditation from the American 
College of Surgeons and Bariatric Surgery Accreditation and 
Quality Improvement Program. 


MidState underwent a rigorous examination process to attain accredita- 
tion, including a site visit to evaluate the hospital and verify that appropri- 
ate levels of care were in place for bariatric surgery patients, also ensur- 
ing that patient education, long-term follow up, support groups, data col- 
lection and quality improvement measures were part of the program. 


30 Hartrord Business JourNAL ® August 31, 2015 





tise Se odds EXCHANGE PROGRAM Gh 0 CT 





< ; sigs 
> Twenty high so sists from Shanghai, China, and 16 high Sai sei ‘aia Connecticut met for one week in Pe ina ent Junior 
Achievement international exchange program, JA Global Connection, sponsored by United Technologies Corp. The students, program leaders and 
sponsors spent the week learning about American and Chinese business, entrepreneurism, global trade and leadership through workshops and 
field trips to leading business facilities. In addition, the students worked together to create a business plan and will continue to implement it when 
the Connecticut students visit China next summer. Pictured are students visiting United Technologies’ Otis Elevator test facility in Bristol. 


DOOSAN CENTER FOR ADVANCED TECHNOLOGY EDUCATES LOCAL STUDENTS 
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P The Connecticut Center for Advanced aay recchily partnered with Doosan Fuel Cell to bring 29 local high-scl “schoo students to Doosan’ S 
South Windsor plant. The event, a component of CCAT’s year-round academic enrichment program Catalyst Energy Ambassadors, is part of a five- 
day summer academy focused on energy and sustainability. The event included a tutorial about the science of fuel cell energy followed by a plant 
tour where students (shown above) received an insider’s view of fuel cell construction and testing. 


ST. FRANCIS GOLF TOURNAMENT — FUNDS FOR COMMUNITY HEALTH PROGRAMS 


P The Curtis D. Robinson Center for Health 
Equity (CDRCHE) recently hosted the 6th 
Annual Curtis D. Robinson Celebrity Golf 
Classic at Tunxis Plantation Country Club in 
Farmington. Since its inception, the event 
has netted nearly $500,000. The CDRCHE is 
a partnership between St. Francis Care and 
Hartford area religious and community 
organizations aimed at improving the health 
of the community. The golf tourney raises 
money and awareness to help pay for the 
costs of treatment for prostate cancer for 
anyone who does not have health 
insurance. Pictured (from left) are Stan 
Simpson, commentator and columnist; 
Curtis D. Robinson, CDRCHE founder; 
Christopher M. Dadlez, president and CEO, 
St. Francis Care; and Alan Lazowski, golf 
chair and president of LAZ Parking. 
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PROTOTYPING IN PLASTIC TEACHING THE FUTURE 


ACT 3D EQUIPMENT & SERVICES’ CALL TO SCHEDULE A 
world class 3D capabilities offer customers DEMONSTRATION TODAY 
the most innovative 3D printing and 3D 
scanning equioment and software. With an 
expert staff and certified service technicians 
offering comprehensive training, 3D consulting, 


Engineering services and support ACT is New 860.632.9294 


England's resource center for 3D technology. 


in our office at 
20 Commerce Drive, 
Cromwell, CT 


For more information and to 


| Certified Woman-Owned 
see our products visit us at a areas S Company 
www.GoACTGrou p.com | Nationally Recognized as 


2013 and 2014 Award Winner Elite Dealer of the Year by 


and www.act3dstore.com pan teeatran Imaging Channel 


mw LACT CT's Expert Resource for Equipment, Services and Support 


GROUP Qact Aact AACT AACT AACT 


An AdvancedCOPY Technologies Inc. Company 2 EQUIPMENTAND SERVICES DOCUMENT SOLUTIONS MPS/ASSET MANAGEMENT OFFICE EQUIPMENT CUSTOMER SUPPORT 
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